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4 Introduction

Tourism is divided into three levels. Level 1 (Provision)
deals with the areas of tourism related to the creation,
promotion and selling of typical tourism products such
as flights and package holidays. Level 2 (Encounters)
presents students with the English needed to handle
face-to-face contact with tourists who are on holiday.
Level 3 (Management) covers the language needed for
discussion of tourism issues at basic managerial level.

Take off

This is designed as a warm-up activity to the unit.

It often introduces key vocabulary or concepts, and
should be used to get students to focus on the topic.
Also, try bringing in your own pictures (e.g. inUnit 2,

a photo of you at a famous attraction or destination).
Students enjoy this type of teacher personalization,and
you can encourage them fo do the same.

It’s my job / Where in the world?

These occur in alternate units, and provide visual

input and text. They are all based on authentic
interviews and sources and are designed to be of interest
tothe students as they stand with only minimal tasks.
In‘It's my job', students will read about a variety

of young people in different tourism environments
and gain insight into the skills required.

General focus questions for ‘fit's my job’and "Where in
the world? are: What do you think his / her job involves?
Would you like to do it? Where do you think this is?
What do you know about it?

As anongoing project, encourage the class to build up
a portfolio of other 'It's my job' or 'Where in the world?’
features,

Customer care

This isa very important part of the tourism industry,

All the Customer care sections have a cartoon designed
tomake the point inan interesting or amusing way.

This is a good starting point for the teacher, and it also
helps if you can add other examples, especially authentic
ones from your own experience.

Taken together, the twelve sections form a useful training
manual for Customer care, which can be related directly to
specific jobs infourism.

Find out

This encourages students to take an activerole in the
learning process, both in terms of their English language
wark and the subject of tourism itself.

Activities can be set as projects or homework
assignments, but itis worth spending time in class
preparing students for the task. Help can also be

given by brainstorming some standard places and

sites where they can gather mformation.

Also, make sure students know how to dointernet
searches using search engines such as www.google.com
or www.altavista.com. If students get stuck,
www.tourist-offices.org uk and www.unwto.org are also
extremely useful tourism-specific sites.

Top margin

This top part of the page contains facts, statistics, and
guotes. These are optional extras and can be used to add
variety and interest to your lessons, or provide additional
material for strong studenis who are ‘fast finishers'

Sometimes they have an associated question, and ways
of exploitation include asking whether your students are
surprised by the facts and statistics, or whether they
ngree, disagree, or can identify with the quotes,

There are also definitions for difficult words or phrases
which areimportant to understand a text which appears
on the same page, (The words or phrases in the text are
highlighted in bold.)

Vocabulary
Students meet alarge amount of vocabulary during

the course. It is important to encourage good learning
skills from the start, for example:

e organizing vocabulary into categories rather than
simple alphabetical lists

¢ understanding the context of vocabulary and
whether it is a key word needed for production

or for comprehension

o checking and learning the pronunciation of

aword or phrase.

All of these leamer skills are brought together in the
Personal Learning Dictionary (PLD) established in Unit 1,
(see the teaching notes).



Language spot

This focuses on the grammar that is generated by

the topic of the unit and concentrates on its practical
application.

If your students need revision after completing the
Language spot, direct them to the Grarmar reference,
which provides a handy check.

There is also one photocopiable Grammar test for
each unit in this Teacher's Resource Book.

Listening, Reading, Speaking, Writing

These activities give realistic and communicative
practice of language skills needed in tourism.

© In the listening activities students are exposed to
industry situations, including dialogues, presentations,
and interviews. They also hear a variety of English
accents, both native-speaker and non-native speaker.

e [n the reading sections students meet a variety

of industry-based texts. These cover basic tourism
concepts that they may be familiar with already from
other tourism subjects they are studying.

o In the speaking sections, try to ensure use of English
during speaking activities, particularly those involving
some discussion, Encourage this by teaching or revising
any functional language students may need. There {s also
one photocopiable Communication activity for each unit
in this Teacher's Resource Book.

& Writing practice in the units is consolidation of the
topic with structured, meaningful writing tasks, (see
Writing bank).

Pronunciation

This practises aspects of pronunciation which are of
maximum importance for intelligibility.

You ean repeat the recordings in the Pronunciation

as often as you like until you and your students tofeel
confident they have mastered a particular sound or
feature,

Checklist

This allows students to check their own progress. You

may want to get students to grade or assess how well they
can perform each of the'Can do’statements, e.g. ‘easily’,
‘with difficulty’ or'not at all'

Key words

These are the main items of tourism vocabulary
introduced In the unit. A definition of each of these
words appears in the Glossary, Students may wantio
transfer some of the words to their PLD {see Vocabulary).
You should certainly check students’ pronunciation,
including the stress, of words likely to be used orally.
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Next stop

This introduces the topic of the following unit. Students
candiscuss the questionsin pairs or small groups to
exchange information on their experiences. Mostly,

the questions will put the students in the position of
tourists and users of tourism products, rather than
tourism providers.

Writing bank

Thisis in the middle of the book and gives morein-depth
skills practice in basic writing for tourism. It can be used
throughout the course, either in class, or as self-study or
homework. There are recommendations for when touse
thedifferent exercises in the teaching notes in this
Teacher’s Resource Book. There is also an Answer key In
the Student’s Book to encourage students to check their
work, but it is important for you tocheck extended
written answers with reference Lo the models provided.

Pairwork

This section contains one or more parts of the
information gap activities from the main units
{see Speaking).

Grammar reference

This can be used together with the Language spot,

as a handy check or revision. It shows the formof a
particular grammar point, briefly explainsits use, and
provides example sentences as well as indicating likely
student errors.

Listening scripts

This is a complete transcript of all the recordings.
Direct students to it for checking answers after they
have completed a Listening task, or allow weaker
students to read it as they listen toa particular
recording, perhaps for a final time.

Glossary

Thisis an alphabetical list of all the Key words.

Each word is followed by the pronunciation in
phonetic script, the part of speech, and a definitionin
English.

The section begins with a phonetic chart, with

an example word from tourism toillustrate each

of the sounds.
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Background

Because we are all tourists, the English of tourism feels
familiar. However, it s a complex activity. For the World
Tourism Organization (www.unwto.org), a specialized
agency of the United Nations:

“Tourism comprises the activities of persons travelling to
and staying in places outside their usual environment for
not more than one consecutive year for leisure, business,
and other purposes not related to the exercise of an
activity remunerated from within the place visited”

The WTO employs three key criteria to determine if a trip
is tourism: displacement, purpose, and duration,

o Displacernent is the mostimportant. Normally
transport is involved, but displacement by bicycle, horse,
or onfoot is also included.

o The key to purpose is that you are not going to receive
payment for the activity you carry out from people or
organizationsin the region you travel to.

» The last of the criteria refers to a maximum stay, which
for the WTO isone year. The WTO doesn't seta minimum-—
day-trippers are clearly tourists,

Tourism lies at the centre of a matrix of industries.

Transportation Accommeoedationand
K catenng
Touroperation = TRAVEL AND TOURISM ~at— Attractionsand

actlvities
Touriet Information

A

Travel agents

The tourism industry gives rise to many jobs that involve a
wide range of personal qualities, skills,and knowledge.
This is one of the most attractive aspects of the industry,
and students beginning a diploma or degree in tourism
are almost guaranteed to find a job that suits their

personality perfectly.

Take off

Additional activity
{alllevels)
Ta help the students gel and to glve
further practice of jobs vocabulary
fincluding What do you do?):
© Give each student a picce of paper with
ashort sentence foreach of the jobs (e.g.
1fly planes, 1sell holidays).
® Get the studenlsto mingle and have the
following dialogue:
A Helio, my name's X. What's years?
B ¥ Whatdoyoudo?
A Iflyplanes.
B Soyou'rea pilot.
A Thats right. What about you?, etc.

2 !osslblea

% Tip

Opposites — calm and nervous
Adjectives da not always have absolute
opposites. Nervous in English usually means
anxlous arworried socut something thatis
about L happenaris happening. inthis
sense the opposite is calm. Give students
some examplesituations to fllustrate
nervous,¢.g Just before anexam or a visit to
the dentistarwhen the boss Is visiting.

, Hotel Jobs fecept
- Tourist attraction J
el :‘_il jobs-travel agcnt Z 2

1 calm—ne;vous,extrovert—sh)gfrlendly-unfrfendhr,ha
lazy.organlnd-dlsorganfzed smart— scruffy S

® Students work in pairs or small groups on V1o 3, then report back tothe
whole class. 4 can be done in open class.

Vocabulary
Adjectives for job skills

® Demonstrate one ‘easy’ pair of adjectives (e.g. friendly— unfriendly). Pairs do
1, using dictionaries if possible, and reporl back. Pay attention to
pronunciation. Note thal {there are not direct pairings for all the adjectives.
2 can be done in pairs, then discussed in groups, before class feedback.
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Additional activity Speal(ing

(stronger students) . §

Convert the questionnaire so that it can be Careers qumlo“"a"e

used to ask other people —withthe ® Studentsdo Yon theirown, then 2 in pairs. 3 canbe discussed in open class.

guestions wrillen putand space for
answers, The students can then interview

other people —inand beyond the class - language spot
and perhaps suggestdeal tourism jobs
for them, Describing job skills
® Write three of the sentences on the board:
Additional activity _
(al) levels) I enjoy meeting new people. I cart make people relax,
Prepare a personal statement {(see Writing Tknow how touse computers.
bank1foramodel). ® Focuson the gerund, and infinitive with or without fo.

® Ask students tofind other examples of the gerund and infinitive (with or
without fo) in the Careers Ouestionnaire in Speaking.

® Focuson the use of have to (and third person has to) before or after students
comp]ete 1. They will need to be able to use it for 2.

: peak = 7 use
S ‘understanding 8 work:-
.6 using 9 worlglng/belng

It’s my job

® Ask general questions about the photo—Where Is it? Would you like to go
there? Then ask students to answer the questions in pairs and report back,

Ow
1 when he was 12
2 restaurant assistant, chef; hotel front desk.car rental supemsor, hotel
night manager, airline check-in clerk: o
3 runs his own tour company (touropcrator}
4 you've got tolove yourwork and love people
5 to become Minister ofTounsrn or Duectorof Tourism for Jamaica

Listening
Three jobs

® (9 Use the photos toset the scene, Pre-teach day off; shifts, back officein 1.
Listen again for 2. Check answers in pairs, then whole class.
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Additional activity

{stronger students)

The extracts contain a number of phrasal
verbs, Give the students anexample -
check in. Thenexplain what phrasal verbs
are if they don't already know (a verb with
a preposition or adverbtocreatea
different meaning), and ask themto find
five more examples in the extracts.

Additional activity

(stronger students}

Get students to use the chart to ask other
people they know about their jobs
(preferably people working in tourism),
They wiil need to convert the questions to
the second person. The information they
find out can be used to build their own file
or partfolio of tourism professionals.

Ow
11 Kelly-reoeptlomst,.lohn tounstmformatzonofﬁoe managenSuzanna. 7
resort rep
2 aKellyandSuzanna bSuzanna c Kelly djohn eSuzanna
2 1 checkin 8 don‘tdeal - ‘a arrange j.
2 roomkeys 9 email 15 'mworking . .
3 reservations 10 start ; 16 fong hours NG
4 shifis ~ 1 email 17 guests
5 usually 12 sets 18 problems ’
6 occasionally 13 we'reproviding 19 oftendon'tﬂmsh
7 'mdoing :
Language spot

Describing job routines
® Lookatthe example and identify the different tenses and their uses,

e Studentsdo 2 in pairs and report back, then do 3 individually or in pairs.

Ow
1 (starts habitual action {Present Simple), I‘m dorng-temporaryactivity'
(Present Continuous)
‘2 Extract1 checkin, hand out; process, work,start, ls,get off do, don't
finish,'m doing
Extract2 don't deal,’m, start,sets, haveto, reprovldlng.want, e
stocking, arrange, get.'m working :
Extract3 work, take.are going, bring batk haveto.soct out,are, do,
“don't finish- >
! 1 finish,'mworking. = . 4 mwaltlng,wants. rethlnking
2 don't hamnsuklngphce 5 work, mdmng,go/ mgolng
3 don thave,areyousfaysng e

Top margin
® Write Tourfsm is .. on the board. Ask students to add possible endings.

® Askif students agree with the first definition. Discuss what temporary short-
term means. Ask if they agree that tourism has changed the world. How?

Speaking
Job skills

® Get students to write the questions in 1first, before starting 3. After 2,
students can lock at each other’s tables to check their answers,
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Additional activity

fall levels)

Ask the students to match the jobs from
Take off with the different sectors.

Additional activity

{stronger students)

For mare advanced students- orstudents
who have plenty of ideas—getthemto
modify the its about .. statements and /
or produce some statements of their own.

1 Howoldishe/she? SRS S e
What doeshe /shedo? : e
What qualities and skills does he /she have?
What hoursdoes he / she work?.
What are his / her typical daily tasks?
What does he / she enjoy about his / her job?
How does he / she relax after work?
How does he / she spend his / her awn holidays?

Vocabulary
Industry sectors

Refer back to the categories that students came up with in Take off &.
Compare with the hexagon. Do ¥ and & in pairs and then report back to
whole class. & will be developed more in Find out and Writing.

1 a touropemmstors d transport - :
b accommodation and catering e publicsector tourism -
¢ touristattractions f retail {travel agents and online)
Pronunciation

Check students understand sydlable and strongest. You may like to introduce
the word stressed as a more correct word for strongest.

&9 In ,ask students to guess the number of syllables before listening.

Ow
1and2 A
Number of syllables  Strongest
Word [ S oy
attendant s second.
manager v/ first
catering S v first
gulde i S
porter TR festoo
tourism PREIPA e I SNVEAY
pilot > v o first i
attractions = v . second
calm RORTIT O : it
Customer care

‘The customer is always right’

Use the cartoon to generate discussion about 1, In case discussion is not
forthcoming, have some situations ready, forexample:

A hotel guest who wants tochange room because it overlooks a building site.

A hotel guest who wants the restaurant to elose earlier because he likes to go
to bed at g p.m. and it is too noisy.

Ask students {in pairs) to produce their own. to be discussed in class. For 2,
start by giving some examples of your own.
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* Tip

Varieties of text

Explain Lhat ‘writing’is not always
sentence-based, Texts like this, as well as
othercharts and graphs, focu$ on ideas and
paints, They are often the types of text [hat
students of tourism will encounter and
need to produce in the profession.

Additional activity

(ail levels)

Question 3 in 3 can be done asa class
game, going round the class giving one
jobeachin alphabetical order, with
students dropping out when they meeta
Tetter for which they can’t find a job. Any
jobean counl if the student can justify its
relevance to tourism (even X-ray machine
operator -the person who operates the
luggage X-ray security maching),

* Tip

Specialist dictionaries

Aswell asardinary dictionaries, thereare 2

nurmberof specialist dictionaries which

your students {or institution} can buy:

® Oxfard Business English Dictionary

® Dictionary of Hatels, Tourisrm and
Catering Management (PH Collin, Peler
Collin Publishing)

o Complete A-Z Travel and Leisure
Handboaok (R Yeuell, Hodder Education)

# The website wwwilexicool.com has
online bilingual dictionarles of tourlsm.

Find out

e Students should store the sources of information (websites, addresses of

national tourist offices, etc.) as they will need them in many of the Find out
sections throughout the course. This activity leads divectly into Writing.

Writing
Country fact sheet

In pairs or small groups, students share their information from Find ouf and
complete the fact sheet, which will be a useful reference document later.

Reading
Tourism: the biggest business in the world
Ask some general guestions related to the topic of the article:

How important (s tourism to your country?
Name one important development in tourism in the last 50 years
What difficulties (or ‘challenges’) are there for the tourism industry foday?

Students do 1in pairs. Read {&)to check and report back. Then pairs work
through 3 and report back.

Ow
VAP 2T 3T 4 F
8 ~a theyearin which Thomas Cook organized his ﬂrstexcufslon
b the number of internationat tourist arrivals in1950
¢ thenumberof Intemationauom!st arrivals ln2004
d the estimated number of international tourist arrivals in 2020
2 Positive: it creates many good jobsandareers, it canhelp toprotect -
environments and animal life, it ean save cultures and the: local way of
life, it can change countries and people forthebetter
- Negative:it produces many poorand badly paid Jobs, it candamage
environmentsand animal life, it can destroy cultures and the loal way
of life, it can change countries and people for the worse

Vocabulary
Personal Learning Dictionaries (PLD)

Use 2 to show that students can add information to this and, more
importantly, personalize their PLD entries (e.g. give example sentences from
class or their own experience, which will be more memorable).

Make sure that students understand that the PLD will be ongoing through
the course, and that they should have a suitable file or book.

O
1 Six:spelling, pronunclation, part of speech, countable /uncountable.
definition, example sentence
2 transtation Inyourlanguage, usein an examplesentence related words

Checklist, Key words, Next stop

See suggestions on p.5.Remind students about transferring vocabulary
into their Personal Learning Dictionaries.
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Background

Destinations can be cities, towns, natural regions, oreven
whole countries. The economies of all tourist destinations
are dependent to a significant extent on the money
produced by tourism.

Itis possible to classify destinations as natural or built:

@ Natural destinations include seas, lakes, rivers, coasts,
mountain ranges, deserts, and soon,

® Built destinations are cities, towns, and villages,

@ Aresortis a destination constructed mainly or
completely to serve the needs of tourism, such as Cancun
in Mexico,

Mass-market destinations, like Benidorm in Spain, receive
millions of tourists every year. Upmarket destinations like
the Seychelles offer greater quality at higher prices for
fewer visitors. Destinations that only appeal to very
specific groups of tourists are known as niche market
destinations,

Successful destinations are seento be unique in some way
by those who visit them. Climate is one of the features
that determines this uniqueness. Nol surprisingly,
temperate and fropical climates attract the greatest
numbers of visitors. Location affects destinations interms
of accessibility. Places that are easy Lo get to recefve more
visitors.

All destinations contain attractions. Thus, London is a
tourist destination, but the Tower of London is a tourist
attraction. Natural attractions include forests, national
parks, waterfalls, canyons, and so on, Built attractions like
the Taj Mahal or the Pyramids are historical attractions.
These are very different from purpose-built attractions
like theme parks, because their original function was not
tourism.

The movement of people to and from tourist destinations
produces tourism flows:

® Domestic tourism occurs when tourists visit
destinationsin their own country.

o People travelling lo destinations in a different country
are participating in outbound tourism,

& [nbound (incoming) tourism involves people arriving in
adestination from another country.

Some countries create more tourlsm than others. The
main tourism generators in the world today are Germany,
the USA. the UK, ltaly, Canada, and France. [n 2001 they
were responsible for 40% of all international travel, The
top four destinations are currently France, the USA, Spain,
and Italy. Tourists from economically strong nations
spend a lot of money, making these countrles the top
tourism spenders. The countries that receive the most
revenue from tourism, the USA, Spain, France, and Italy,
are the top tourism earners.

Additional activity Take off

(il fevels)

Start to build up a collection of pictures of
famous attractions - postcards, magazine
plctures, your own photographs. Thess
can be used for various activities
throughout the course, but here you can

use them to give more practice of the o_' e

'*“a ant&m-‘mtura!geograph ¢feaime-ﬂaly(map2)
-f’-‘b Neusdawansteln(asl!é« a8

vecabulary categories for tourist
uttractions and the names of countries,
Youdo not need to do this at this stage, but
could do [z asa warmer for another lesson
from this unit.

You can also use the cards for other
speaking practice ~e.g studentsin groups
decide on anorder in which they would
most like to visit the attractions.

® Focusattention on the photos and maps, and identify one in openclass as
an example, e.g. Summer Palace, Beljing - palace - China.

® Students work in pairs or small groups on 1to 3 and then check answers
with the whole class. ‘ can bedone in opencl class.

: Germany(maPS)
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* Tip

Phonetic labelling

Label sorme of the countries and citles on
the class world map with their phonetic
transcription. If you have other display
space,put up flags of some of the countrles
and label them with the transcription. You
cando the same wilh the pictures and
posteards suggested in Take off- Having
transcriptions around the raom in this way
will familiarize the students with IPA.

* Tip

Statistical reliability

Note that statistics for the generation of
tourists can be unreliable, because it isvery
difficult to differentiate tourists from other
travellers and forms of migration. The high
position of Paland, the Czech Republic,and
Malaysiainthis datamay bea result of this—
and itis this that may surprise students {in 3.

Pronunciation

® Most students are not confident at using the IPA transcription. The purpose

here is to build up their confidence to use the IPA to help them pronounce
words. Discuss the practical value of being able to use the IPA transcriptions
in dictionaries. Do the first two identifications in 1 in open class.

&» Students work through the other activities, checking answers and
practising in pairs where appropriate.

i R

~Spain Russia Madrid

 France Canada Paris
~London . Italy Hungary.

Mexico Moscow Tokyo.

“China ~ Athens Germany

: igqme,::,_ S0 Japan Brazl|

~Russla  Madrid France  Pais  london ltaly

:  Mexico  Tokyo  China - Japan
6 Thc stress marker ) appears before the stressed syllable.

Listening
Where do tourists go?

In 1, ask for examples of domestic, inbound, and outbound tourism.
Encourage guesswork for @, and correct pronunciation if necessary.

® () For#, practise the vowel sounds /i and /i:/ and stress shift in 'ninety /

nine’teen. Ensure students can recognize the difference, and produceit.

'l 1 b 2 < 3 s
'3 219,000 b 80millien ¢ 305 d 1
6 lFrance?Sm 2USAS5Im,3 Spain 48m, 4 Italy 41m, 5 China 31m,
-6 LK 25m, 7= Mexico and Russia 21m, 2 Canada 20m, 10 Germany l9m

Top margin

Ask students to guess how many tourists travel internationally every year,
and where they come from. They can also guess the ratio of Japanese and
American tourists to Hawalians in Hawaii in the surmmer.

Let thern read the facts to check their guesses. How close were they?

Reading
Where do tourists come from?

Encourage students to speculate in 1, and, for 2, which countries the flags
represent. The speculation will give you an opportunity to work on
pronunciation of other countries.



* Tip

heritage

[he concept of hentage may be a difflcult
one for students to grasp (and it doesn't fit
easily into the categoriesin 1).Butit is an
Important one in tourisrm and it isworth
spending some time on it. It can be defined
as‘the traditions, qualities, and culture of a
country that have existed fora lorg time
and that have greatimportance for the
country’ Write this definition on the board
and help your students to think of actual
examples of heritage in their own country.

World destinations 13

Ow

10 Ffam:e Um, l'uapénHSm

Speaking
The biggest spenders and the biggest earners
Ask students to study the word grid and then answer 1 and 2 in pairs,

Work in different pairs for 3, Do not let students look at each other’s work
until §.

¥ 1 spend,earn,earn, spend 3 expenses, receipt
2 earners,earnings, earn 4 expenditure, recelpts -
Vocabulary

Tourism features and attractions

This activity encourages students to store and learn vocabulary in
categories. They can use the chart in the book or copy it into their ownnotes
~ it will be a valuable resource. Ensure also that they are aware of the
pronunciation of the words they record, e,g. you can ask them to mark the
stress.

If you have been building a picture library in the class, youcan use thisas a
resource for more vocabulary for 3.

For &, students take turns ta make a sentence using a different word from
the chart each time,

Climate; chilly, temperate, damp R

Natural features: harbour, waterfali, countryslde.coastline. heritage

8ullt attractions; castle, heritage

Events: music festival, concert

Food, drink, and entertainment: nlghthfe art gallery, concert, music festival
Accommodation: campsite

Transport: harbour, metro .

2 1 countryside 2 coastllne 3 temperate 4 heritage

Customer care
Different destinations ~ different customs

The main aim here isto develop a basic sense of cultural awareness, It'sa
good idea to start with the students’ personal experience. Ask students for
any informationon different cultures they have encountered.

Get students to relate the subject matter to specific situations, e.g. greetings,
ordering food, queuing, etc.
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* Tip

Genre

This tangoage spot not only focusesan the
function of 'describing resources ang
features’ it also Introduces students to the
idea of genre in tourism {exts. Cenre
analysis isan Important part of ESP,and
work oh it should begin early. Here students
will be asked teidentify and then produce
the features of two genresinasimple
genre-switching exercise:factual reference
descriptions, and brochure adverlising
descriptions.

Ow
1and2 Possible answers
Websitesof national tourist organizations usually give some infomatcon
on cultural behaviour. There are also websites such as
www.executiveplanet.com, which give advice on social behaviour and
etiquette (mainly in a business context) for many countries,

Where in the world?

® Write column headings on the board (climate, geography / location,

natural features, main attractions, impertance). Get students to
brainstorm what they know about New Zealand and the Balearic Islands,
with you writing information in the appropriate column. At this stage
don’t confirmor reject anything, as this will set an automatic focus tagk
for reading the texts,

Use the pictures to stimulate ideas for the brainstorming, and pre-teach
some of the more unusual vocabulary, e.g, bungee-jumping, olive grove.

3 New Zealand = reference book. Balearic lslands = advertisementor
brochure

Language spot
Describing resources and features
Da1.2, and 3 in open class, writing the expressions in 2 on the board.

4 and 5 can be done in pairs with areporting back stage after each activity.
Pay careful attention to error and appropriate genre in these activities, and
muake sure you have a clear correction stage.

1 No,ttdoesn‘t.
2 Floatlngbetween Spaln and the North African coast, the. Balearic 5
~ Islands offerthe perfect location for a fantastic hoﬁday.Them arefour
“mainislands for you tochoose from ..
The gorgeous climate boasts more than 300 days ayear of guaranteed
sunshine ... The long hot summer stretches from May to October..
‘Sun-seekers will love the fabulous beaches, Fun-seekers will enjoy the -
exciting nightlife ~the clubs and discos of 1biza puwlde plenty of
entertainment foryoung people,
3 There are four main islands foryou to choose from .. You can alsdenjuy'
wonderfularchitecture .. You can takea relaxmgﬁshlngorsallmgtrlp
.« [fyou goin June,don't miss the spectacular Fiesta of San Juan ...
Whatever youwant from a holiday, the Balearics will help you find it.
4 Possible answer There are two islands for you to choose from, each
with its own attractions. The varied climate stretches from subtroplcat
in the north to very cold in the south, New Zealand boasts some 3
fascinating scenery. Walkers and mountain climbers will enjoy the-
mountains and lakes. Adventure-seekers will fove activities fike
bungee-jumping. You can also enjoy attractions such: astheMaori-
culture.You can take an interesting trip fishing orwhale-watching:
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If yau are a fan of films, you can visit some of the places wherewrdof
the Rings was filmed. , :
5 Possibleanswer The Balearic lslands conslst offour mam is!ands The :
climate is hot and sunny with temperatures around 27'Cdtmngthe
“summer. The main attractions for taurists are the beaches,and: thereis.
plenty of entertainment and nlghﬂif&mheramadions include
architecture, hilitop villages,olive groves, and ﬁshlng and mlmg tnps. ]
Therearealso anumberof festivals. s R

Listening
Favourite places

® (¢y Look at the pictures and practise describing location {especially the
vocabulary that occurs in the listening scripts) before listening, Use 3 and &
to point out that collocation is a useful way of remembering vocabulary.

O= . O et :.7"-"_;.;:;‘7-3
1 3 Scotland b Barcelona ¢ Ibiza A o
2 a it'sremote and an escape, views, walking

b architecture, food, happy memories A

3 remotecottage, spectacular views, ruined castle,dramatlc coastllne
(You can also say spectacular coastline. )

4 |nthelistening script:cheap flights, cultural heﬂtage.dehctousfood
happy memories, relaxlng break, exciting ntghmfe.ﬂveiy bar
‘beaches
(Other possable word combinatwnsmeap bars cheapfood excmng
bars, lively nightllfe,crowdedbars) : - % e

Speaking
Describing a destination

® Give the students time to prepare their statements in 1. While monitoring
you can award extra points for using the target language effectively.

o 2 sets the scene for Writing (you can use a board grid as suggested earlier
for New Zealand and the Balearic Islands).

£ Additional activity Wiriting

{all fevels) ot » o
You can get some extra genre practice by Descnbmg adestination

getting students to swaptheircompleted @ Set the writing eitheras a class activity or for homework.
descriptions witha partner who must

then rewrlte in the alternative genre

Find out

® Erainstorm information sources, referring back to Find out in Unit1, For
students who are studying in their own country and do not have much
experience of other places, get them to choose one of the topic areasin 1,

Checklist, Key words, Next stop

See suggestions on p.5. Remind students about transferring vocabulary
intotheir Personal Learning Dictionaries.
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Background

Tour operators bring together transport, transfers,
accommodation, meals, attractions, and other services to
make a package holiday. This is the same as a package tour
and the names reflect the fact that for a fixed price the
customer buys all of the main corponents of their holiday.
The main advanitages of package holidays are:

@ They are cheaper than if you buy each component
separately.

® Customers know how much their holiday will cost
before leaving home,

o Customers do not have to spend time buying each
component separately.

@ The standard of the transport, accommodation,and
services has been checked by professionals,

® There will a representative {rep) at the destination,

Tour operators buy the components from the principals -
the airlines, hotel cornpanies, and so on. By buying in bulk,
tour operators can negotiate much lower prices than
those an individual member of the public would obtain.
Companies that buy in large quantities and sell to make a
profit are called wholesalers.

Tour operators form part of the chain of distribution, and
act as the link between the principals and the travel
agents. However, tour operators cansell directly to
tourists via the Internet, In addition, individual tourists

Take off

can buy directly from the principals and get even better
prices, Low-cost airlines work like this.

There are four types of tour operator:

@ Mass market tour operators like TUland Thomas Cook
create package holidays for people travelling to the
world’s most popular and most economical destinations.
® Domestic tour operators specialize in packages for
people travelling inside their own country.

@ [nbound tour operators produce packages for tourists
coming into a country from abroad.

e Specialist tour operators offer packages to people with
specific interests such as sailing or climbing,.

Some of the world's bigger tour operators form part of
companies that own their own aircraft, hotels, ancillary
services, and travel agencies. These companies participate
ineachstepin the chain. and compete directly with travel
agencies on the one hand, or with the principalson the
other. The German group TUI AG, currently the world’s
largest travel group, has over 250 hotels, five airlines, and
tour operations in sixteen countries.

Tour operation is a risky business. Fashions change, and
political instability, terrorism, or natural disasters can alter
demand. Unlike a television, a holiday cannot be stored
until the market is ready foritagain, Tourism products are
described as perishable. If they are not sold by a specific
date, they are lost altogether. 50 seats on a plane to the
Seychelles for 2 May have no value at all on 3 May.

® Bringin some examples of holiday brochures, ideally in English. Get
students tolook at the pictures, and any brochures you have broughtin. Ask
the students what they all have in common and then teach the term
package holiday, and look atthe dictionary extract.

e Studentsdoto® in pairs and then report back.

Oow

1 aditional sun sea,andsand

Listening

Why choose a package holiday?

® (Y Get students to predict possible answers before they listen. (For 1 they
have already done this in Take off 4.)
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Additional activity

(stronger students)

If you work in an area where there are
local English-speaking tour operators

(or travel agents}, then thiswould be a
goad opportunity to invite themalong to
give a talk. The questions Jisted later in
Find out could then be asked directly 1o
the speaker. Make sure that students visit
the website of the tour operator first, so
that they can listen frorn an informed

perspective.

Additional activity

{ail levels)

Students prepare an emailto Begorna
(imagining that she is a friend) asking for
details of the tour for a client {see modelin
Writing bank 5).

® Students can check answers in pairs before reporting back.

O
1 cheaper; you know how much it’s going tocost; organized by
pmfessionals‘t:our rep available on site to help with probiems
21¢ 2 3b i
3 dealswith probiems on scte
4 you canrelax knowing someone will helpyou lf youhave a problem

Reading

The role of tour operators

@ Askstudents If they know what a tour operator does. Get them toname

tour operators in their country.

® This is quite a lengthy reading. so focus on the diagram first to establish the

basic flow and organization. Remind students that they do not need to
understand every word of the text. You may also want to treat the text in
two halves, breaking after the second paragraph {i.e.up to... by other
systems),

® Pairs compare answers before reporting back. If you are dividing the textin

two, then compare and report backon1to 3,then 4 to 6.

1 a ttansporttoand from thcdstlnatlon.transfersbetween thealrport
- Jstation/ portand acmmnwdatwn.foad and accommodatnon at
the destination, servlcesof gmdeonep ‘ S B
-21b travelagent
‘¢ four:mass marketoperators, speclallst operators.domestvc
i pevators,mcqmmgtouropemors : i
57 4 package tour, inclustve tour {1

1E.i'4 "tnéeta cheaper prme (economiesofscale) Ay
ey 1 don’fhave to pay commissiontoa travel agent 0 they make S
m reproﬁt

It’s my job

® Setthe scene for thissection, and the listening, by asking students what

they know about Burma, You can recycle some ‘describing a destination’
language from Unit 2. Use the photo and the map to help.

® Allow studentsto read the article and check the information they discussed.

Listening
The ‘Peace in Burma’ tour
e Allow plenty of time for 1, to set the scene and pre-teach any vocabulary.

® () Reassurestudents that they do not have to pronounce the Burmese
place names in 2, just recognize them. Point out that recognizing unusual
namesis important in tourism.

® Pairs check answers before reporting back.
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Additional activity

[stronger students)

For 3, ask studlents to wrlte the questions
innote form asin 1. Their partners then
have to create the full question.

Additional activity

(all levels)

Make a sentence using as many of the
words as you can from the box. Say the
sentence to your pariner. Pay attenticn to
the stress in your words,

Avuriation of this Is for the student te say
the sentence, but when they come toone
of the target words they hum the stress
pattern only. Student B has to identify the
word. thus testing stress and vecabulary
together,

O

2and3 (answers to3in brackets) =

Places: Bagan, Inle, Mandalay, Ngapali, Thandwe, Yangon :

Activities: rent a bicycle (Bagan), spend some time at the beach (Ngapall)
visit a school of Buddhism (Manda!ay}.getrekkmg inthemountains
(Inle), visit the city’s floating markets {inle), visit some of the. many
temples (Bagan), visit the capital city (Yangon) ‘

4 theydon't know anything about it, they're scared

Top margin

Ask students if they think the figure would be different for their country, Do
people from their country like to take package or independent holidays?

Language spot
Asking questions

Before looking at 1, ask students what questions they think a travel agent
would want to ask tour operators at a trade fair.

Ensure accuracy in the question forms {e.g. use of auxiliaries), but also
fluency of pronunciation.

h 3 - 5

2 Does the price include meals?
Do you use local hotels?
Do you accept groups?
Is there a discount for groups? .
How muchis thedtsnount? :
How muchis the travel agent's commission?

3 Possible answers
Doesthe price includ:tnnspoﬂ?

s there a minimurm size for groups?
Do group leaders getf free travel and accommodatlon?
Doyou have reps at the destination?
- Whatservices doyou offer 3t the destination?

Pronunciation

¥ Remind students of the idea of stressed syllables. Do ¥and & and check
the answers in open class.

After checking the answers to3 and 4, ask students to look at the two-
syllable words in columns 1and 2. Point out that:

- with most nouns and adjectives, the first syllable is stressed
- with most verbs, the second syllable is stressed.

Ow
1 1st = agent; local, travel; 2nd = accept” S
3 - - brochure,discount. padta'g'é.-transfgr’s :
*® - include R
® » o = custamer, holiday : :
«® » - commission, component, domestrc.mcluswe,provvders'- G
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Speaking

Talking to tour operators

Set the classroom up to replicate a stall at a trade fair, If you have any
brochures from India or Mexico, then use them as well,

Reading
An inclusive tour

Write Lithuania, Latvia, Estonia, Riga, Tallinn, Vilnius in random order on the
board. Ask students to identify which are countries and which are cities -
and if possible to mateh them. Check by referring to the map in the book,

Ask if they know anything more about the places,

Do 1 in pairs. Students do 2 on their own, and then compare with a partner.

3 is arole-play. If you want to make the role-play a little different, give the
‘clients’the role of someone famous or someone they know,

h -

&1 sixdays
2 20/7,27/7,378,1078
3 first-class hotels
4 845 (based on double)

5 5$1190

6 ano{just breakfast), bno,c no (arrival only}

7 yes ’
&3 Additional activity Language spot
{ail levels) . .
Get students to work in pairs. Acallsout a Prepositlons of time
time expression {from the table or ® Do%and2 in pairs, then check answers in open dlass.
another) and B gives the preposition.
Points are scored accordingly. The activity O
can be adapted to preposition tennis’'- A 1 at =Easter, the weekend, night, 4 o'clock ‘
keeps ‘serving’time expressionsuntil 3 for = Easter, the weekend, the afternoon, six days,thesummer. a longﬂme
gets one wrong, at which point A scores in = the afternocon, the summer, 2007

’

the point (‘fifteen-love’ etc.). on = Sunday, 10 June

21at 2in 3 at 4 For 5 at
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Additional activity

(stronger students)

If your students prefer, they can use
information of their awn to write their
web page Alternatively they can gotothe
Internel and find a tour in theirown
language. They print this out and then
write their English version of the text,

* Tip

Using search engines

By nowv students should have accessed a
number of useful websites for this sort of
information (see Findout in Units 1and 2).
You can also show them how touse search
engines such as Google to gather Tourism /
ESP infarmation. In this activity a simple
Google search on tour operators”plus the
name of their region or country should give
the necessary sources,

Customer care
The personal touch

Give an example of an occasion when you received special personal service
(invent if necessary) - e.g. someone at an airport who helped you when you
were in a hurry / feeling nervous.

Get students in pairs to do Yand 2, and then report back to the class.

Some examples for tour operators might be: a checklist of things to take / do
before departure, a 24-hour helpline when you are on holiday. a personal
phone call a week or two after to see if everything was fine.

Speaking
Designing a package tour

Explain the instructions and language exponentsin1and 2 and then
divide the class into groups. Make sure that one person is the secretary and
that the group are discussing all the points in 1 (in Englishl).

Gather any significant errors that you hear for later correction work, but do
not interrupt the flow of the discussions.

Thereare two ways of reporting back at the end: (a) The secretary of each
group can give a simple presentation to the rest of the class, {b) New groups
could be formed with one person from each of the original groups, and in
these new groups each person can describe the tour they have planned.
Other group members can ask questions and make suggestions.

Writing
A web page for a package tour

Spend some time in class preparing the language for this (as well as the
design of the web page). Allow enough time for students to begin the
writing in class, even if you set the main writing for homework.

Display the finished web pages inthe class.

Find out

Get students to prepare for this by researching on their own. The classroom
stage will be largely a question of reporting back and correlating the
information,

Writing
Describing local tour operations

This activity follows on directly from Find out, and introduces another
genre of tourism writing - factual reports.

Checklist, Key words, Next stop

See suggestions on p.5. Remind students about transferring vocabulary
inlo their Personal Learning Dictionaries.
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Background
Most tourist arrivals statistics classify visitors as

o Leisure tourism

e Visiting Friends and Relatives (abbreviated to VFR)
© Business tourism.

This classification reflects the reason for travelling.

Leisure tourism covers any activity we undertake in our
free time and which produces pleasure, This includes
health tourism, sports lourism {both watching and
participating), educational travel, cultural and historical
travel, travel for religious reasons,and so on.

Thereis a leisure element to VFR, espedially in social
occasions like weddings or birthdays. However, VIR is
often not dependent on tourism services like
accommodation. Because of this, many tourism
authorities see VFR as sufficiently different from leisure
tourism to be seen as a class on its own.

Business tourism covers a wide range of activities:
exhibitions and fairs, conferences, business meetings, and
Incentive travel People travelling on business need to
relax,and they may take advantage of a business trip to
visit a local tourist attraction However, business travel is

different from leisure tourism and VFR in that the main
reason for travelling is work, not pleasure,

The motivations that cause people ta travel vary
enormously. It is generally felt, however, that in addition
to the internal drives we all experience and that'push’us
totravel there are other influences. The attractions at the
different destinations or the popularity of a destination
among our acquaintances are often said to'pull’us into
travelling.

Tourist behaviour is the way people act when they travel
to other places. Sadly, not all tourist behaviour is
appropriate. Of course, we often behave differently on
holiday, but when that behaviour is deemed unacceptable
by the culture we are visiting, problems arise. These are
sometimes referred to as culture clash,

Travel agents and tour operators can help reduce culture
clash by informing clients about behaviour at their
destination. It can also be avoided if the host authorities
make information available through websites, hotels, or
specific tourist attractions. Well handled, it is the very
nature of cultural difference that makes travel to exotic
placesinteresting.

Take off

® Encourage students to think about the reasons for the various tripsin 1.

® Get the students to report back on some of the trips they listed in 2and
write them on the board —in particularany that are described in the
reading that follows (e.g. package holiday, cruise). This will help with pre-
teaching vocabulary for the reading, You do not need to provide any
‘answers'to3.
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* Tip

Pie charts

In 3 these can elther be done as individual,
small group, or whole class prejects. The
charts caneither be hand-drawn aruse an
Excel application. Display the resulls

Additional activity

{stronger students)

Mask the words in column Atosee if
students canidentify the defirition {some
of the words have occurred hefore).

Reading
Why do people travel?

Focus students on the task—in 1, looking for the things they listed and
categorizing them.

Draw a circle with three segments on the board and get the students to
wrile (or shout out) the types of holiday for each segment,

L] *
Listening
Reasons for travel and money spent on travel
Do some revision of number pronunciation before they listen.
&» Play the listening twice, with pairs checking their answers each time.
h - - . - . . -
1 a Lleisure 53%,VFR 32%, Business 11%, Other 4%
b Leisure 70%, Business16%, VFR 11%, Other 3%
2 Possible answer

With VR, tourists often stay with their family or friends {so there are
no accommodation costs)and do not visitso many sights,

Vocabulary
Reasons for travel

Do the first two in Vin open class. Get students to work in pairs for the
others. 2 can be done in open class, and then work in pairs for 3.

Tand2 1 c—-leisure 5 f—Business 9 e—leisure
2 g—-Business 6 |-VFR 10 d-Llelsure
3 i—Leisure: 7 k=Leisure 11 h=Business
4 a-leisure- 8 b-Leisure 12 j—Business
e
Listening
Passenger survey

Use Tto familiarize students with the pronunciation of the place names
they will hear in the listening.

&9 After the first listening, report back on 2, and ask students if they canfill
in any of the information for the table in 3. Then listen again. The students
can complete the sentences in & and then check with the listening script.

Ow
3 - -
Wherefrom?  Destination  Purpose - lengthof stay
1 Pakistan Mecca pilgrimage ~ aweekorso
2. aly Bangkok fam trip Sdays
3 London New York wedding 4 days (maybe more)
4 Argentina london  studytour  4weeks '
4 1 tohelp 3 because wewant 5 forabusiness
2 tovisit 4 Incase :



* Tip

in case

Students may have problems with in case as
it functions differently to the other purpase
conjunclions,and refers to a reason that
might happen. & brings direct attention to
this

% Tip

Monolingual classes

If you are working with a monolingual
group, point out Lo the class whichof these
sounds exist in their mother tongue, and
concentrate on the others,

Additional activity

(all fevels)

Get the students to use the map of Kenya
and the information in the interview with
folin Muhehoto plan anitinerary fora
tour of Kenya, revising the work of Unit 3.
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Top margin

Ask students what they think are the three biggest religions in the world
(1 Christianity: 2.1 billion, 2 Islam: 1.3 billion, 3 Hinduism: 900 million), and
to guess how many Muslims there are inthe world today. Do they know
any hely sites for Muslims?

Language spot
Talking about reason

Do an example match in class first, Students work in pairs and report back
aftereach activity.

Ow
Tic 2f 3h 4e 5a 6g Tb 8d
2 346,and8

31 to 3 because 5 berause, because of
2 incase 4 for : S
4 2 (incase) : R
51 w0 -3 lincase 5 forto
2 becauseof 4 because Rt
Pronunciation

& Play or read the three countries in 1. Invite your students to describe the
differences in their own words. Ask them to say each word in & in pairs,
thinking about these differences.

& Play the recording for 3. Repeat if necessary, then check the answers.

Askstudentstolook at the spelling of the /d3/ sound. Bring oul the ‘ge’
spelling for this sound. Tell them that the spelling ‘gl’ (e.g. religious) also often
makes this sound Repeat this process for the sound /t|7 and the spelling ‘ch’

Where in the world?

Brainstorm what students know about Kenya. Lead them to speculate on the
type of holidays in Kenya as well as facts on population. capital, and dimate.

Students will confirm by listening to the interview and reading the article
and the facloid.

Listening
Interview with a Kenyan tour operator

Get students to read through the questions first, so that they are familiar
with the vocabulary,

Gy Play the listening twice, with pairs comparing answers in between
listenings. & sets the scene for Reading.

Ow
1 1 39,1994,2000
2 meeting diverse people

3 25% S
4 beach,safari.hiking, culture, golf
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Top margin

® Askgeneral questions, before they read the fact: Where in Africa do tourists
go? Is tourism growing in Africa? What do tourists look for in Africa?

Reading
The changing face of tourism

® Helpstudents to think about changes in tourism in the last twenty or 30
years by asking them about holidays their parents had when they were
young.

® Question 3 in 1 provides an opportunity to pre-teach vocabulary.

® Get students to discuss their answers in pairs afterreading, and give the
class time to discuss the answers to 3.

: 1 3 ‘old’= high-rise,concrete.package

‘new’ = authentic, independent, fly-drive, long-haul, ccotuurism
3 Possible answers

In Afma Old tounsm Newtonﬂsm

1 See lions; lie bythe poal Horse riding; hillwalking
2 Food from own country Traditional food with local peaple
3 Large concrete hotels Simple tents and lodgcs
4 International touroperators Local Xhosa guides
In general Old tourism New tourism
1 Sunand sea package  independent, ﬂy—dnve.tailor-
holiday : -~ made
2 Twoweeks Shorter
3 =5 Adventure, cultural,
: sports, ecotourism
4 - Faraway: China, Maldives,
Batswana, Vanuatu.

Language spot
Describing trends

® Establish the time frame by drawing a time line on the board. Use the time
line to indicate tense use: Past Simple, Present Perfect, Present Continuous.

® Get students to doactivities in pairs and report back {o the whole class.

Ox
1and2
1 b,e.f(Present Continuous)
2 3,c{PastSimple)
3 d{Present Perfect)
3
instead they are looking for more authenticexperiences. -~
More and maore fourists are looking for adventure; activity, and
authenticity.
Adventure travel, ecotourism, cultural tours, and sports vaca‘hons are
taking people to more exotic destinations. :



* Tip

Course portfollo

Aswellas using assignments like this as
displays in the class, studentscan bulldup a
persanal portfolio fwhich may be useful
when applying for jobs, work experience, or
further training).

Additional activity

(stronger students)

Get students towrite arepert on general
trends in lourlst metivations, using the
information from the Speaking activity
and also from the 'Cld and new tourism'
article

Additional activity

{ali levels)

Role-play some survey situations, with
people being stopped in the street. Give
some of the interviewees 'attitude’ cards,
such as in @ hurry, cooperative, angry,
talkative,
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& up = rise, increase, grow; s down = decrease, fall, drop
-5 pradually~steadily— sharply-dramat!cally ----
6 Possibleanswers
2 The numberof people taking weekend city breaks is rﬁingsharpty
3 The numberof people going on long-haul flightsis Increasmg i
gradually.
4 The numberof people choosing beach holldays M’alling sharply
‘5 The number of people making online holiday bookings is gmvwng
dramatically. :
6 The number of (people using) High Street travel agents is dropping &
dramatically. S

Find out

® Setthe scene by talking through the questions and discussing ideas and
approaches, For example, for &, students can interview their parents and
older members of their family.

® Students research the questions and bring back the raw data for further
class discussion and Writing.

Writing
Your country or region

® This can be done as homework or as a longer course assignment. Encourage
students to use a variety of ways of displaying the information - pie charts,
tables (e.g. like the one on p.33).

® Students should show each other the finished results— and display them on
the classroom wall,

Speaking
Changes in tourist motivation

® Give students time to read their information files and relate themto 1.
Explain any vocabulary —e.g. switch off.

® In3, make sure students are using the Janguage of describing trends.

Customer care
‘We know what youwant ...”

® Acsk students for their experience of being asked what they want (e.g. being
stopped in the street, or being phoned up). Use their experiences (or your
own {f they don’t have any) to establish the importance of balancing
helping tourists to fulfil their dreams and not being too intrusive.

Checklist, Key words, Next stop

® Seesuggestions on p.5. Remind students about transferring vacabulary into
their Personal Learning Dictionaries.
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Background

Travel agents are retailers; they sell tourism products to
the publicin a shopthat s called a travel agency. They are
part of the chain of distribution and connect tour
operators (the wholesalers) to customers.

Travel agencies sell a range of products and services;

Products can be thought of as items created by other
companies which the travel agent sells for commission.
Typical products are

o package holidays

® air, train and coach tickets

s Lraveller’s cheques

& insurance,

Services involve

o guiding and advising custormers as to the best product
» giving advice on visa and passport applications

o planning travel itineraries and working out costs

o representing a client in a complaint procedure afteran
unsatisfactory holiday.

The amount of commission varies, being as low as 1% for
traveller's cheques,and as high as 40% for travel
insurance. Commission on package holidays is often
around 10%, while commission on air tickets is now
lower than it used to be as major airlines turn to the
Internet for their ticket sales. To counter this, travel
agents are increasingly charging a set fee for issuing air,
train, or coach tickets, obtaining visas, or booking a
hotelroorm,

Take off

Most tourism students will work as a travel agency sales
consultant when they first begin to work in this sector.
This {s ademanding job, and one requiring a wide range
of different skills and qualities,such as

® avery wide knowledge of geography
 detailed knowledge of the products the agency offers
@ high level computer skills, especially for
- using the Internet to research destinations
- using computer reservation systems to put together
airfares or make other bookings ’
o excellent personal skills, especially good listening skills
e the ability todetermine a client's needs accurately.

Travel agency sales follow a clearly structured procedure
known as the sales process. Some sources show this with
as few as four stages, others as many as eight, but all
models of sales contaln four main stages:

@ establishing rapport with the client

@ investigating the client’s needs

@ presenting the product

o gelting the client to cornmit themseives to the
purchase,

Owmership of travel agencies varies considerably. A
significant proportion of travel agencies are actually part
ofa large company with a chain of agencies distributed
around the major cities in a country. Inaddition, many
tour operators have their own travel agencies to promote
and sell their products,

® Askstudents about local travel agencies. Are they similarto the ones inthe
pictures? Students discuss the questions in pairs then report back tothe class.

Listening

Allin a day’s work

e In1 discuss the ten products and services in pairs or open class, Make sure
students are familiar with all the terms, Ask some check questions, e.g.
Which one will help a tourist get permission to enter a country? Which one
will help a tourist to get money If something bad happens?

e Askifthe students have ever boughl any of the products or services,

® G In2, pause the recording after each customer to give time to write the
answers. Students check answers in pairs and then report back.



Additional activity

(stranger students)

Get students Lo make their own gap-fill
exercise by writing a sentence similar to
the ones inthe text,

*Tip

PLD reminder

Remind students about the Personal
Learning Dictionary - not just for this
vecabulary activity, but for the reading

befare it as well, At this stage in the course,

it might be uselul ta ask students to hand
intheirPLDs 25 a way of checking their
work inthis area,

Additional activity

(weaker students)

Allow students to read through the
dialogue first.

Pause the listening atappropriate
moments during the second listening
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h ' A
1 Free=1,3,9.The others usually make a profit for the travel agency.
2 1 alirline tickets 4 foreign currencyladwceonvlsas
2 hotel bookings 5 travelinsurance
3. package holidays

Reading
The sales process

Warm up Lo this by asking students if they have ever been'sold’a service or
product. A goad way to elicit this is to ask them what was the biggest item
they've ever bought. Try to identify any stages or tactics that the
salesperson used.

Focus attention on the flow diagram, Explain any difficult vocabulary (e.g,
raising awareness, rapport). Get students toread through the six questions
before they read the text. Compare answers in pairs before reporting back.

Poss'b'em e
1 Staged
2 Stage 3
3 Adverts In the Iocal press, on local radloandw Ieaflets and ﬂyers Ieﬁ: in:
b bars and supermarkcts 3 ( :
S4 1fyou talk tothem they will feel under pressure, think that youare
" “trying to fores them to buy, and will probably leave the: agency.
) S Benefits - these can only be explained with respect to the needs and
preferences ofthe individual client. 5
6 Closing thesale is done when the customer retums to theagency to :
beok their hollday. After-sales service is given when the customer has %
returned from hotiday. &

Vocabulary
Sales terms

Get students to find the words in the text and try to work out their meaning
from the context, before doing the matching activity. Check answersin
pairs and report back after each activity. Students will need dictionaries for

Ow

1and2

1 consultant—noun

2 advantage—noun -
3 awareness-noun .

4 benefit —nolin (butcan also be aVerb)
5 browse —verb : :
6 convmce-verb

3 1 consultant 3 advantage 5 bmwse
2 awareness 4 benefit
Listening
A new customer

® Usethe picturestosetthescene.
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* Tip

‘Open'v 'closed’ questions

In tourism sales situations like this, it is
often preferable 1o ask open guestions,
which allow the sales cansultant to find out
more about the customer and adjust their
product selectlon and presenlation
accordingly.

Additional activity

(weaker students)

Get students to read through and act cut
the script of the listening on puge 38
befare they start the freer activity here.

Additional activity

(stronger students)

Use a drama technique for the role-play.
This will test the sales consultant’s ability
todetermine needs, Get the 'customer'to
think of a need {e.g. a particular type of
holiday they want Lo enquire about). The
customer can’t speak and can only use
mime or facial reactions to communicate
and 'answer’ the sales consultant's
guestions.,

® ) In1, make sure students concentrate on what the travel agent says.

In 2, they will need to listen to both the travel agent and the customer.

Ow
1 1 stages2and3 (establishing rapport and investigating needs)
2 yes
21T 2F 3F 4T SF 6F
3 Possible answer Yes, she makes the customers feel relaxed and ﬂnds
out what they want and need. She is on course to make asale.

Language spot
‘Open’ and‘closed’ questions

® () Students can predict or try to remember the gap-fills before listening.

® Reportbackonland answerd,3,and 4 in open class. Get students towork

inpairson .
O :
11 help 3 your,way
2 thinking, packagetour 4 exacily, travel
2 1and2

3 3-with aplace name (in Melboume)
4—with adate (ideally on the 20th of July). :
4 closed questions can only be answered with yes, no, or Idon‘tknow-,: 2
open questions usually require fuller answers
5 Possible answers
: Howlong do you want to be in Australia?
Whlch phces do youwant to visit?:
v:Hawmanyofyou are travelllng?
“What time of year doyouwanttogo?
‘Howmuchdoyouwanttospend? =~ SRS
How oftendoyou go there?. : e

~ o '.'"4 r‘;;,;--

Top margin

For students with more knowledge and experience of working in tourism,
you can discuss the different levels of commission for different products,
and how they have changed, and are likely to change.

Speaking
Investigating a client's needs

Before starting the role-play, get students to practise making the questions
from the prompts on the sales enquiry form.

Divide the class into groups of three and set up chairs to simulate a travel
agency. Make it clear that there will be three separate role-plays, with each
student getting a chance to be a sales consultant to two customers.

Monitor the role-plays, noting any errors, Do not intervene unless
communication breaks down. Atthe end, discuss with the whole class how
they felt, what they found difficult, and if they felt they iraproved.
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Customer care
Identifying needs

® Use the cartoon to discuss ways of determining a custormer's needs. Are
they in a hurry? Do they look unsure or decided? Is there any way of
identifying someone whois going to be a waste of time?

It’s my job
® Askstudentsto look at the pictures and think of a question that they would
like to ask Michaela, then read through to see if it is answered.

® After they have read the interview, get students to discuss the stage of the
sales process that they think Michaela is good at. The most probable answer
is Stage 2, but they might be able to justify other answers.

Find out

® Some students may find this challenging as they are being asked to take on
an investigative role. However, this is balanced by the fact that they will
probably be working in their own language (but reporting back in English).

* Tip Wiriting

Reviews of tourism provision A report on atravel agency

This Is the first activity in the bock whete

students are asked to review a tourism ® Students can write their reporis for homework.

service provider. It is an extremely useful - R
and authantic way of putting the theory ® Getstudents to explain their reports to a partner. The partner should ask

of the unit content into practice. ftcan be questions about the details. Display the reports on the wall orin a class

repeated later with other tourism service folder.
providers (hotels, airports, etc.),

-
Listenin
Additional activity g
(all tevels) Presenting a product
BRPAISED A o GmIg KA ® G Thisis acontinuation of the conversation on page 38 and students will

Anita's booking (see Writing bank 3 for

A modal) already know a little about the customers and their needs. Students can

therefore speculate before they listen. This will familiarize them with the
contents of the tours and the questions.

® Students should compare answers in pairs after each listening taskand
teport back to class.

Ow

1 1 AyersRock Rk
: ZGreatBamerReef'--n:c-

3 All Australia and Australlassest %
21 19days,13days
Ztrain.plane,coach e
3 hotel, full-board or haif-board
3 1 should, myopinion L Y
2 you,i'd take e e e e s
Bthlnkabout ' : X el
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* Tip

Spelling out

Whenyou work in an international Industry
like tourism you meet names of places ang
people thatare completely new to you, ar
are being given in different languages
Because of this it is very important to be
able to understand and produce accurate
spelling - sometimes face-to-face,
sometimes on the phone.

% Tip

Recording students

Being recorded can be daunting at first for
students, but inan industry like tourism,
where oral productionand oral £ aural skills
ingeneral are soimportant.itisan
extremely effective learning and teaching
strategy. Be sensitive In the carly stages -
forexarnple, always tryto balance
correction with pralse

Additional activity

fall leveis)

Afteryou have marked and returned the
recording, get the students to re-record

the same conversation. Hopefully, this
time they will avoid some of the errors
you have corrected and repeat and expand
areas you have praised.

Language spot
Suggestions and advice

® Get students todo Yand 2in pairs.
® Get students to think of the tourist statement that might come before the

suggestion or advice. This will help with the mini-dialogue workin 8.
Ow : .

11d 2¢eif 3e/f 42 5¢c 6b
21alc 2alec 3 e 4d Sf 6b

Pronunciation

® (3 Checkstudents can pronounce the letters at the top of the columns.

Sometimes linking them to a lexical set can help, e.g. colours - grey, green,
red, white, rose, blue, dark. Pause the recording if necessary,

Speaking
Suggesting alternatives and making a recommendation

Give students time to read their roles. in 1, the role-play should concentrate
ontheadvice and suggestion language.

2 could be a lengthy role-play and it isimportant to allow plenty of time.
They will be bringing together all the language from the unit. Help the role-
play develop by writing the six stages of the sales process on the boardasa
Teminder.

Reading
The impact of the Internet

This may be challenging for some students, so set it up carefully. Divide the
board in two - one half headed Travel Agents, the other Internet, Ask
students to think about the advantages of each for buying / selling travel
products.

Refer the students to the‘five popular myths'in 1. Do they agree with them?
Think of arguments against the myths. Read to find out which of the myths
are discussed and check answers.

Ow.
1 Myuﬂ isnot discussed.
- 3 Reality: Every travel agency is different and accordmg!y, some ate better
suited toa given consumer thanothers. :

Checklist, Key words, Next stop

See suggestions on p.5. Remind students about transferring vocabulary into
their Personal Learning Dictionaries.
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Background

Transport is one of the six sub-sectors of the tourism
industry. It is usually divided into

e surface (land) transport - train, coach, bus, tram, coach,
taxi, car, motorbike, and bicycle

e water-borne transport - cruise ship (liner), ferry,
hydrofoil, hovercraft, yacht, motorboat, and barge

® air transport —jet aircraft, light aircraft, and helicopter.
From the tourist’s point of view, each of these modes
fulfils one of three functions:

e travel toand from the destination
e local transport at the destination
® transport as a tourist attraction.

Alr transport is the dominant form of travel to and from
today’s tourist destinations. Units 9 and 12 look at air
transport in depth.

Trains provide transport to and from destinations and
also locally. They can also be a tounist attraction, as with
the Orient Express from Paris to Venice. Coaches provide
international and inter-city transport. In those countries
where the rail network is not well developed, luxury
coaches provide a cheap but comfortable alternative. This
is the case inmuch of South America.

Buses, trams, and Laxis offer urban transport once at the
destination, whilst the private car, or a hire car, offerslocal
and inter-city transport. Helicopters are increasingly used
asair taxis in big cities but they can also be an attraction

in their own right. The motorbike and bicycle provide local
transport for a minority of tourists in some destinations,

Modern cruise ships are floating hotels, and provide
transport, accommodation, and attractions ina single
place. Not all cruises take place at sea, The Nile in Egypt
and the Rhine in Germany are rivers where tourists can
enjoy cruises. Cruise ships are normally supported by
sorme form of land transport for local travel at each
stopping point.

Ferries travel between countries, as with the cross-
channel ferries from the UK Lo continental Europe, or
between islands, as In Greece or the Philippines.
Hydrofoils travel at high speed above the surface of the
water supported on skis, and hovercraft travel on water
and land by ‘floating' on a cushion of air.

Tourism transport can be scheduled or charter:

o Scheduled transport operates on a regular basis shown
on a published timetable and following specific routes.
Scheduled transport is obliged to travel even if there are
no passengers, which can make it expensive.

o Chartertransport is aircraft, coaches, or trains that have
been contracted {usually by a tour operator) to travel to a
specific destination on a specific date, The plane / coach /
train willnormally travel full, and so charter transport is
cheaper than scheduled.

Shuttie services are air or land connections between two
points that leave as soon as the plane, coach, orbusis full,
and do not follow a strict timetable. Most major hotels
have shuttle buses to pick up guests from the local airport.

Take off

® Discuss the questions in small groups and report back to the whole class.
Ensure correct pronunciation of country names, To check answers, students
work in groups, Each group is assigned a route and looks up theirroute in an
atlas or on a world map.

® Use 2 to find out what transport vocabulary they already know. Write the
transport in three columns on the board: air, water, and fand,

Vocabulary

Transport words

* Tip

Vocabulary revision

There isltots of vocabulary in this unit, so use
Itas an opportunity to revise the PLD, word
groups,charts and grids, and collocation

® Check answers to the gap-fill and subsequent activities in pairs. Students
look back at previous units to find words to add (for 2).
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e N e |

% Tip

American English v British English
Draw attention ta the differences between
BrF and AmE (e.g. motorway / freeway,
petrolstation / gas station) —especially asa
lot of the material In this unit is American:
based. Get students to start a separate page
in their notes on BrE v AmE—and note that
itwon't just be lexical differences, but
things like the 24-hour clock, the layout
conventions for timetables, etc.

Additional activity

(stronger students)

Plan a route round the world which uses
at least twelve different types of
transport. Write up the itinerary {asin
Unit3s),

Additional activity

(allievels)

Look back at the word lists for Units1to5.
Find two more words for eachof the
columns. Make an alphubetical list of the
warids, and ask your pariner to proncunce
themand put them in the right column.

Additional activity
{strongerstudents)

Invite studentsto look for sound-spelling
relationships for the words ineach
column. For example, the words with the
diphthong /at/ all have the spelling
‘i+consonants+final ‘e’

- 11 land ‘8 cruises: ToRprain e Ut e
2 |ong-haul 9 cabins 16 terminus
3 flight 10 stewards 17 stations )
4 airports 11 purser 18 carriages
5 terminal. 12 crossings 19 coaches
6 runway 13 port 20 motorways
7 helicopter 14 harbour 21 tourguide
3 e :
Method Transport Placesand Tourlsm
of travel types features professionals
Alr shuttle R
Water yacht marina  captain
~ land taxi freeway Cticket
hirecar ‘service station collector:
Jeep scenic route Rt
shuttle tunnel ©
Find out

Students will need to visit the sources of data they identified in Unit1-
and add the names and websites of national carriers and transport
organizations. The prediction stage should be done in class and will
involve students in free practice of some transport vocabulary.

Top margin

Students can compare the data about their own countries in Find out with
the information on the USA_ Ask if any of the information surprises them.

Pronunciation
G Get students to do 1in pairs. Check the answers in open class.

& Play the recording again for 2, asking the students to concentrate on the
length of the vowel sounds. In B, ask students to makea short, chopping
movement with their hands for short sounds, and a long, sweeping
movement for long sounds.

O
1 tenie! seefi/ day /ct/.
jet clean safe
leisure ~ easy - plane
ferry scenic train
2 ten
4 hat/a/ amm/a:/ ~five fail
land : car : drive
travel = guard guide

track harbour ride



Additional activity

{(stronger students)

Identify the nouns for cach of the verbs
(and adverbs as well - particularly the
spelling).

Additional activity

{ail levels)

Construct pie charts and graphs for the
various data on fransport inthe USA {and
their own country in Find cut). The charts
can be added 1o the class display or
personal portiolios,

Additional activity

{stronger students)

Design a survey / questionnaire to find
out what people in general think are the
impartant factors when travelling. Carry
out the survey (in English if possible)
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Vocabulary
Adjectives describing transport

Students work in pairs in 1. They should also mark the stress on the words
with two or more syliables. Report back by getting one pair toshoutoutone
of their adjectives, and another pair to shout out its opposite. Correct
pronunciation if necessary.

o' e et . 4 e = e

1 boring-exciting crowded -qulet - -

~ cheap-expensive ~ dangerous-safe

~ dean~dirty : difficult —easy
~_comfortable~uncomfortable.  fast-slow
S e punctual-unpunctual -~

Language spot

Comparing things

Set the situation of a journey to another city. Write the words train and
coach on different halves of the board, and elicit arguments in favour of
each, using the adjectives from Vocabulary. Write one or two of the
comparative sentences on the board (but not the ones in the activity).

Students do the activities in pairs and then report back.

1 1 fasterfastest 2 easiest 3 morecomfortable
4 fast Scomfortable 2 P,
-2 SeeGrammar reference p.122.

Speaking
What is most important for tourists when travelling?

In whole class, brainstorm what things are important for the students
when they travel - speed, cornforl, punctuality,and so on.

Put students in groups of three or four and look at the four transport
situations in 1, Get them 1o think of other Irportant criteria, for example:
Atthe airport —somewhere to lie down and sleep, a quiet area, a games area;
On a lrain - quiet carriages with no mobile phones, good food and drink.

Make sure they come up witha clear order in 2. They should appoint one
spokesperson to present their opinions to Lhe class, Alternatively you can
rmix up the groups with one person from each group forming a new group
Lo explain their opinions (this will maximize student talking).

Customer care
Exceeding expectations

Encourage students tothink of basic ideas first - e.g free drinks, magazines, a
route map. They can then think of more exoticideas - e.g. use of binocularson a
coach, personal stereos, guided audio tours, someone to carry thelr bags for them.

If they have problems thinking of things, you can give them a list like this
and ask them to rank them, Lead into a discussion on first-class travel - how
it is different, why people choose it.etc.
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* Tip

Authentic timetables

Bring in other authentic timetables for
different transport types in the town orcity
where you are studying (there may be
English language versions).Compare the
different style and layout of the timetables
with the San Francisco ones, Use them for
short role-plays.

Additional activity

{all levels)

Students prepare a fax cover sheet fora
client, with one of thetimetables from
p.48 (see Wrlting bank 6 for a model),

Listening
Transport systems and cable cars in San Francisco

G» Get students to read through the list of transport types. They can predict
the answers to the guestions before listening, if you want.

Pairs check answers. Play the listening again if necessary.

Ow
1 ferries, buses, metro, trains, cable cars, bike rental, coach tours; carh}re

2 1873,3,6am.talam, Monday through Sunday, $3.any stopwitha
brown cable~car sign :

Reading
San Francisco transport timetables and schedules

Divide the class into groups of three. Each student focuses on a different
timetable, A, B, or C. When they have looked at the timetables, the students
should get together and answer the questions. These are really just
scanning questions - the timetables are going to be used for further
exploitation in the Language spot and Speaking that follow.

Ow
11a 6 C
2 b 7 bfoutside rush hours),c
3 a(MuirWoods),c 8 a,b(during rush hours)
4 a(Alcatraz) 9 a(MuirWcods)
5'b 10 a—servicedogs only
21d 2c 3e 4a 5b :

Language spot
Describing a timetable

Ask students to produce a similarsentence for each of the four language
areasto show they understand the grammatical features.

Students do 1 and & on their own and then compare answers in pairs before
reporting back to the whole class.

O
1 Thecablecars run from 6 a.m. to1a.m. Monday through Sunday,
At peak times they are approximately every five to ten minutes.
Tickets can be bought at special booths. :
Youcan board at any of the stopsindicated with the brown cable-car
sign.
Cable-car riders should hold on tight.

2

1 depart/leave 5 at 9 at

2 every Boat 10 430

3 leaves/departs 7. 215p.m. 11 daily
4 from 8 leaves 12 cannot



Additional activity

fall levels)

Repeata similar simulation using
authentlclocal timetables, and record the
dialogue for correction and praise.

Additional activity

(all levels)

Ask students te decide which three places

the following people would enjoy on the

crulse ship,

@ A newly-married couple in their 20s

@ Aretired couplein their 70s

® Amanin his 40s recovering froma
serious operation and travelling on his
own

@ Atfamily group of four consisting of the
two grandparents and two young
children (aged four and seven)

® Awoman in her30sonher very first
1rip out of herown country

They can also write same passenger

profiles of their own - including people

they know -and pass to other students te

decide
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Speaking

Timetable information

® Divide the class in half for 1, It is important that they do not look at the

texts, so there should be 2 mixture of questions answered by the textsand
questions not answered by the texts.

Ensure students are forming correct questions at this preparation stage.

Pair the students up, one from each group, and do &, with the travel
information officers referring to their texts (the cable-car listening script or
the Amtrak schedule). Encourage the information officers to invent
appropriate answers for questions they don’t have information on—and to
deal with all questions politely.

Writing
Transport and timetable information

This activity brings together all the themes of the unit and can be setasa
homework assignment, Try to find sorne examples of city transport
websites to help students.

Display finished work on the wall orin a class folder.

Where in the world?

Allow plenty of time to look at the picture and take from it whatever Lhey
want. 1 to 4 can be answered in pairs or small groups.

Listening
A cruise ship worker

Use 1 to familiarize students with the general content of the listening.
Check / pre-teach key vocabulary - e,g. waiter, interview, CV, day off, off duty,
passengers,

¥ You will probably need to play the listening twice. Students can
compare answers after the first listening.

o‘ :
2 1 junior waiter in four-star hotel {training as waiter including sllvef
service):deputy head waiter in French restaurant in Manchester ;
2 CVand photo : Sl
3 Miami|
4 long hours of work, na regular weekly day off, not allowed ta go
ashore, not allowed to mix with the passengersor use passenger
facllities
5 ownsocial faalltles.food and accommodaﬂon are frec. amazmg
social life

Checklist, Key words, Next stop

@ Seesuggestionson p.5. Remind students about transferring vocabulary inlo

their Personal Learning Dictionaries.
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Background

Tourist accommodation is one of the six sub-sectors of the
tourism industry. it can be classified as:

Serviced accommodation, This refers to any sort of
accommodation where the guests receive a place to sleep,
meals, porter services, reception services,and so on.
Typical examples of serviced accommodation are

e hotels e guest houses

e motels » bed and breakfast,

Self-catering accommodation, In this sortof
accommodation the guests prepare their own meals, and
very few other services are provided except for reception.
Types of self-catering accommodation include

® apartments ¢ motorhomes
® campsites o villas.
® caravans

Hotels are the most popular type of accommodation in
many countries, They can be small, family-owned hotels,
hotels at popular resorts catering for holidaymakers,
business hotels, and soon.

All hotels offer a range of services and facilities. In general
s Services involve a member of the hotel staff doing
something for you. Typical services are reception services,

transportation and transfers, tourist information, ticket
reservations, laundry, and room service.

o Facilities make the guest's stay more enjoyable, and
include restaurants and bars, business centres, sports
facilities, minibar, pay TV, internet connectioninroom,
direct dial telephone, and soon,

Depending on the range of services and facilities on offer,
a hotel can be classified as 1-star through to 5-star. The star
rating system s the classifteation that is used most
around the world. Other systems exist, but all of them
essentially classify hotels as luxury, superior, mid-market,
and budget / economy.

Reservations for hotels can be taken in different ways:

o face-to-face inthe hotel

& by phone

@ by email, fax, or in writing using a conventional letter
e througha travel agent

e through the Internet.

Internet bookings are increasingly comumon and use
computer reservation systems like Sabre or Apollo. Major
hatel chains usually have their own system. Hotel
receptionists are trained to follow strict procedures when
entering information about a reservation into the hotel
reservation systerm.

Additional activity Take off
(ali tevels)

Devise a Find someornie who, by giving
sach studenl semething different tofind

out about the other ciass members, for

® Getstudents todiscuss ¥to3 in pairs or small groups and then report back.

example: votabulal’y
Sindsatmons s Types of accommodation

@ likes camping

® knowssomeone who works in a hotel

© stayed in a hotel las| year

® can name hree different types of
accommodation

® Discuss 1and 2in open class. Work through 3and &in pairs and report back.

o hus stayed ina five-star hotel
© would Iike to work ona crulse ship

etc.

% Tip

Venndlagrams

Venn diagrams are another useful visual
way of storing vocabulary. Look back al
otherunits 1o find vocabulary where it
could be useful - e.g.jobsin different types
of transport.

Cchalet
countryhouse
cruiseship




* Tip

Hotel descriptions

Encourage students to oring in descriptions
of hotels - from thelr local area, orwhere
they have stayed in the past. These can be
used for general reference or for role-plays
later on.

Additional activity

{all iavels)

Invite students to add further servicesand
facilities Lo the list and to design icons for
them.

% Tip

Giving opinions

Ensure students have ready access to
epinion language—gving an apinion,
agreeing and disagreeing with anopinion,
asking for anopinion,
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3 ar

farmhouse (picture 6) - “both A crural

guest house  serviced ~ both st

hotel {picture5) serviced o hoth -

lodge serviced rural  static

log cabin (picture 2) efficatering  tural - static
- motel (picture3) - both . both

motorhome “self-catering both ~~  mobil

mountain refuge ‘both ~  rural - stat

university hallof residence.~ both ~ urban - static

villa self-catering both  stati
Find out

® In class,discuss the types of accommodation that would suit the profiles.

Students then research outside class time and report back.

The material from this activity will feed inlo Writing on p.65,

Reading
What makes a good hotel?

When the pairs have made their lists in1, pool all the ideas on the board and
find out the most popular. Use the photosto generate interestand pre-
teach any vocabulary you feel may be useful (but remember this is
primarily a skimming exercise).

-~ & Possible answers

~ 1 Radisson = 2 Radisson

L3
Top margin
Discuss if students think the trend n hotel capacity will continue, and what
changes there have been in hotel accommodation in their country.

Vocabulary
Services and facilities

To find out how much students already know, get them to cover the words
and try to guess the names for the icons.

Work in pairs and report back on 1. Check pronunciation.

Students can work on 2 on their own, but encourage as much discussion as
possible at 3, as this will maximize practice of the vocabulary.

1a 6 g 1 m 16 o 21

2b 7f 12 7u 2rsGi
3d 8 h B n Bp o 2BW.
4c 9 | 141 19 v

5e 10 k 51 20 1
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Additional activity

(weaker students)

Before the students pairup into Aand B
pairs, get groups of As and groups of Bs to
read carefully through thelr roles together
and ask each other questions to check
they understand the content. This will not
only help themwhen they come to
perform the role-plays, it will also give
themvaluable general question-forming
practice,

Additional activity

{stranger students)

Prepare anemall or letter enguiring about
seasonal workin the campsite (see
Writing bank 2 for a medsl),

Additional activity

(all levels)

Students look at the scripts and write
some of the questions that the person on
the ather end of the phone iight have
asked

Language spot

Describing location

® Findthe Fl Hana exaraples in open class. Students then work on theirown

onthe two other hotels and report back to pairs.

Use authentic hotel descriptions for the area if you have any.

Ow
1 ona400-acrefarm

20 miles east of Cork City
in pleasant rural surroundings
5 km from several seasidevillages - ,
located on the famous Promenade des Anglals
between the romantic old town and the Arenas Business Park
a five-minute drive from Nice International Airport -
a ten-minutewalk from the traln station '

Speaking
Giving information about hotels

Make sure students understand their roles. Monitor the role-plays carefully,
but avoid interrupting, unless Lhe conversation has completely broken
down or students are using their L1, Report back at the end - balancing work
on errors with praise for good practice.

It’s my job

Ask students to think of three questions that they would ask a campsite
owner, before they read and answer the questions in the introduction.

Listening
A place to stay

The listening extracts are quite short and students will enly hear the caller,
nat the tourism provider on the otherend.

Get students to predict some of the words they might hear (e.g, double /
single / twin). This is a useful vocabulary revision activity.

&P They will probably need to listen more than once, and they can also
cormpare answers in pairs between listenings.

O
Speaker Type Number/ Lengthof  Otherdetails
RN guests stay : :
Richard  hotel 1 onenight  non-smoking room
Susan. hotel 2 twonights ensuitewashbasin
: - andshower;supper
Radka  campsite 5 twoweeks  from 22 luly; as far as

possible from the
showers '~



* Tip

Using websites

Whenever you use information from a
webs|te like this in class, encourage
studentsto lock up the wehsite In their
awn time and explorethe original,
followlng links that interest them and so
an.{Thisis suggested directlyta the
studentsin the Speaking activity on
page 65.)

% Tip

Collocation as learning aid

Encourage students always totry to learn
any newwaords with a collocation —ie. not
just hotel, but five-star hotel; not just
reservation, but make o reservation.

Additional activity

{alllevels)

Ask students to match the adjectives to
the ather accommoedation types in the
vocabulary activity on page 60,

* Tip

Presentations

Although at this stage students will
probably not need to do farmal
presentations, you can nevertheless make
them aware of the differant ways of
presenting Information like this - audio
visual, posters, Powerpoint. Even if they
aren’t using these media they can still
discuss which would be bestin a'real’
presentation
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Reading
Accommodation in Scotland

® Start by asking the class if anyone has been to Scotland, What type of
accommodation did they stay in? If no one has been to Scotland, get
students to say what they know about Scotland, its climate, its history, etc,
and then just brainstorm the types of accommodation they would expect.

® Encourage discussion when reporting back on 2. For example: What would
it be like to stay ina lighthouse? Why are no rampsﬂ‘es menfioned?

Vocabulary
Describing accommodation: adjectives and nouns

® This activity provides further work on collocation. In 1, ask why
metropolitan cottage is wrong (metropolitan is to do with the city, cottage is
in the countryside). Make it clear that the activity does not consist of single
direct matches. Some of the matches are grey areas, but encourage students
to experiment,

2 Posslb!eanswers Ry
1 hj 4 gh 7e LL9ae
2 dfhj 5 b.d,e.f.-g.h,s 8 afhj 10 ahij =
“3es .6 h oo

3 adjective that describes most nouns: friendly
‘adjectives that combine with oniy one noun: converted med?evai

Speaking
Unusual accommodation

® Askstudents what Is the most unusual place that they have stayed in. Use
the pictures and the descriptions o stimulate interest in unusual
accommodation. Ask thern to imagine why guests would choose it.

® Help students with language functions and gambits during 4: the
discussion stage {informal), and 5: the presentation (more formal). At the
end students can vote on'which of the ideas they thought was best.

Wiriting
Local accommodation

® Thisactivity brings together many of the points in the unitand couid be
used as a Major coursework assignment.

® In class get students to brainstorm ideas and approaches, not just to
content and language, but to designas well.

® Present the finished articles on the wall or ina coursework portfolio.
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Additional activity Listening
‘weaker students .
{lec students mc))rc practice of numbers Taking areservation by telephone
and spelling by asking them to write ® () Aswellas predicting the order. students can also predict the questions. Get
dowm thenare and credit card details of students to focus on the gist task in Tand not try to complete the form until 2.
an Imaginary personand thendictate it 1o
their partner, asking for clarification if Ow A8
necessary. A s o
Item Order Information
Sumame 7 Steinmetz :
- Room type - twin s
Arrival datc 1 Monday 12
;Departure date 2 Thussday 15
Aduits 3 o ORI
1 Rooms 5 A
- Smoking / Non-srnakmg 6 % Nb‘tiAsmoklng
Cardtype. 10 - Mastercard.
Cfedll card#® 9 4922 6481 6262 3383' e
Name 8 Barbara Steinmetz
Expiry date n GIAE ,August 2008
* Tip Pronunciation
Seeing the most stressed word ® This activity raises students’ awareness of sentence stzess. Incorrect

Help students to put the stress on the right

word by writing thisword on the board in

CAPITALS. ® ) Getstudents to listen to the four phrases in 1, then check the answers.
Encourage students to look at the listening script for the dialogue {p.132)
when answering 2. Play the dialogue and then check the answers.

® In3, practise by back-chaining, e.g. say NAME is it, please?, then What NAME
is {t, please?, or SPELL that, please?, and then Could you SPELL that, please?

sentence stress can badly affect the speaker’s intelligibility.

11 help 2 single 3 twin 4 singles
2 1 pname 2 spell 3 number 4 Visa 5 expiry

Customer care
Smile on the phone

® Ask students if they have had any good / bad experiences of telephoning a
company. Was the person rude / miserable, friendly, over-friendly? Carry
out the experiment. You can work in threes with one student appointed as
an observer —in order to prove how effective this technique s,

Speaking
Taking a telephone booking

® Allow students toread through the script for the listening on p.66 first.
Revise some of the guestions that might be asked. Focus your attention on
stress and rhythm when correcting / praising

Checklist, Key words, Next stop

® Seesugpestions onp.5. Remind students about fransferring vocabulary into
their Personal Learning Dictlonaries,
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Background

Marketing is essential for the success of both private
companies and public organizations. Its purpose is to
ensure that the right product is created and made
available to the right people. Good marketing is beneficial
both for the company / organization creating a product,
and for the people who buy it.

The marketing process is central to all marketing, and
involves four steps:

o identification of the customer's needs / wants
» development of suitable products and services
& promotion of the products and services

& monitoring and evaluation.

The first of these involves market research, This tells
companies their customers' ages, income levels, interests,
needs, satisfaction with current products, etc.

The next step, the development of products and services,
uses a SWOT analysis. The letters stand for:

@ Strengths. This refers to the good points of the product
you want to market. If a resort hotel has a private beach,
but the other hotels in the same area donot, the beach is
one of the hotel’s strengths.

@ Weaknesses. Poor roads and communications would be
considered a weakness for most types of tourism.

® Opportunities are the ways a business can expand or
improve its services. If a region signs an agreement with a
low-cost airline, this is an opportunity for local tourism
suppliers like hoteliers.

e Threats are products or policies that might affect your
business negatively. If a corpetitor offers a holiday very
similar to one you sell, but at a lower price, this is a threat.

Using a SWOT analysis, lourism managers can create a
product that is better than that of their competitors. The
product, however, is only one of four aspects of what is
called the marketing mix. These are often referred to as
the four Ps,and consist of product, price, place, and
promotion.

Priceis acrucial part of the mix, but getting the price right
for a particular product is a very complex business. Place
refers both to the location of the holiday itself, and to how
the product is made available to the public. For example,
deciding to sell a product directly tothe client or through a
travel agency is anissue of place,

Promotion in tourism uses a range of promotional
techniques, including:

o Advertising - adverts on TV, the radio, in magazines and
newspapers,on the Internet, etc.

® Direct marketing - sending letters or emails to people
whose addresses a company has on its database, Direct
mailing means you only contact the people most likely to
buy your product.

o Personal selling—1his is vital to the success of a travel
agency, and is the sale through talking face-to-face with
the customer.

e Publicrelations— paying travel journalists to use one of
your products and then write about it; making sure that
all of the staff of a company that come into direct contact
with the public preject a good image of the company.

o Sales promotion - a range of activities (discounts,
competitions, brochures, exhibitions, free gifts,
exhibitions, price cuts, ete.) all designed to stimulate
short-term demand for a product.

% Tip Take off

Real adverts .
Find examples of real travel and tourism
adverts and bring them in, They will make a

Students work in groups to think of ideas. Encourage them to be as wide-
ranging as possible in their ideas for .

good visual display. as well as providing ® They can refer to real advertisements they know.

source matenial for referance throughout
the unit.

What is marketing?
® Students discuss the statements in 11in pairs, then read to find the specific

information.

® Report back on 2 before movingonto3 and 4.
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® For 5, if you have a class where students get on with each other, you can

Additional activity

(stronger students)

Introduce other related verb patierns, e g.
make sb do sth

allow sh tedo sth

be prepared to do sth.

Students can research thelr meaning and
grammatical behaviour inthe
English-English dictionary.

Additional activity

(aliTevels)

Studentswrite theirown Top Ten for a city
they know well. It could be made intoa
garme with studentsreading out one or
two of thelr Top Ten attractions and the
otherstudents having to guess ‘wherein
the world'itis.

also ask them to nominate others students who would be good at different
stages.

O

21F 2T 3F 4T

3 1 stage2 2 stage4 3 stagel
4 1 stage2 3 stage3

Vocabulary
Marketing terminology
Students can eitherwork in pairs or individually on this,
You can work on parts of speech—noun, adjective, verb forms —if you want,
e.g advertise -advertisement, know - knowledge.,
2g 3d 4e 51 61

Language spot
Verb patterns

Remind students about the way an English-English dictionary works and
how useful it can be in understanding a word.

Help students with the dictionary notation (sb, sth, etc) and show them
where the key in their dictionary is.

In particular, focus on the example sentence and show how it illustrates the
grammatical patterns associated with the word,

Students check answers in pairs before reporting back.

Ow
313 2¢ _
41 hope 2 gear 3 hope 4 let § lets

s
Customer care

Learn from your customers

Ask students if they have ever completed a customer feedback form. What
was the situation? Did they enjoy doing it? Did they find it useful? What do
they think the company did with It?

Students work in groups to brainstorm ideas on areas tofind out about.

Where in the world?

After some general discussion about Newcastle and Gateshead from the
photos, allow students to go where their interest takes them on the page. Be
available to answer any questions they have.

Time spent exploring this page will help when it comes to the following
listening (and other activities later in the unit).



Additional activity

{altlevels)

Students prepare a memo asking their
‘team'to doa SWOT analysis (see Writing
bank 7 for a model).

Additional activity

fall levels)

Do SWOT analyses forotherareas—eg
the whole region, not just the ¢ity - and
perhaps even some non-tourismareas,
such asthe course they're on, the
Institution where they're studying, or
the value of work placement.

* Tip

Difficult listenings

Listenings can be difficult for students if

they are long or If the lexical load is high.

Nevertheless it Is important that they are

exposed to them from time to time. There

are a number of technigues to help

students.

@ Allow time ta read through the script
first,

@ Spend time on checking they understand
the key words befare they listen.

@ Break the listening into chunks

@ In come cases you may even allow
students to follow the scnipt while
Tistening (but this should be used rarefy
and with care).
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3 can be discussed in pairs or groups.
Ow

Listening
Analysing your product

Write S— W-0-Tin the four quarters of the board, Write strengths, then
help the students to decide what the other letters stand for.

Before looking at the table, get students to think about the SWOT for
NewcastleGateshead based on the Where in the world? article.

4P Get students to focus on the gist question in 2 and the detail question in
3, comparing answers in pairs after each listening before reporting back.

o.' . T A A e My L T LT T X LMK

- 2 15t5,2nd 0,3rd T.4thW A e
3 Strengthsi1.2,4 Opportunities:1,3
~ Weaknesses:1,4 Threats:2 R e

Speaking
Do you SWOT?

Keep the initial stage very general - i.e. cities in general, not specific cities,
Try to cover some of the areas that come upin 2.

Give students plenty of time to read through their information, and help
with any vocabulary and pronunciation issues.

Top margin

Get students to read through and then discuss. Do any of the facts seem
surprising? Do any of the figures seem high or low?

Listening
Promotion in tourism

This is quite a difficult listening, so it is important to spend some time
familiarizing students with the content via the diagram and pre-teaching
vocabulary (create, stimulate, remind, competitor, operate, and the four Ps).

Read through the questions and predict answersto3 and 4.
&9 Pause therecording from time to time if you feel it is appropriate.

2 Price 4 Direct s

2 Place 5 Personalselling

3 Promotion A L S RS
B R aANa S e e A e e
81F 2F 37T 4F
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Find out

® Discuss 1in small groups, Get the groups to assign specific tasks to each
group member (e.g. one to research public sector offices, one to look at
private sector associations, etc.). Use the website addresses collected earlier
to help,

® Report back inalater lesson.

.
Pronunciation
® let students workin pairson 1, then check the answers,
® For 3, students should cover the words and use only the transcriptions.

® (y Asstudentsheareach word in &, invite them to comment on words or
sounds that they find surprising or different to their expectations.

® in5 encourage them toexpress their own opinions, and avoid giving the
idea that one particular word is the hardest / easiest.

T1d 2f 3) 4b Sk 6a 7g 8h 9e 101 e

* Tip Vocabulary

Nouns as adjectives o

tuxury s usually a noun, but can often be The 'anguage of advertlsmg

used as an adjective in preference to ® Write the sentence Rome is a nice city on the board. Ask students to suggest
luxurious. alternatives for nice.

® DoltoB inopen class, Workin pairs for # and 8, reporting back aftereach
activity.

m 2di 3¢j 4ek Shl 6ag Tbn -
historic 3 innovative S economical
low-cost 4 exclusive & Gorgeous

N-‘;_“‘--l
—
=hon

&3 Additional activity Writing

{stronger students)

Write up a critical report on tourism Adverts

promotion in the area, including a e Students brainstorm ideas in pairs or small groups.

classification of promotional material and
aSWOT analysis of strategles beingused, @ They should then look at some example websites and note down features

ate, that theylike.

® Students are not expected to be web designers, but it is quite fun and useful
to mock them up as authentically as possible.
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Additional activity

(weaker students)

Get students to write a series of news
headlines only - L.e. not the whole text
Other students can ask questions about
the stories behind the headlines.

Reading
Promotional techniques

Check students understand the meaning of the promotion techniques in 1.
Students can either read all the campaigns to find the answers {(stronger
students}, or be assigned one of the campaigns to read and then report back
on totheir groups {weaker students).

in 2, judge each of the campaigns in groups.
‘North-east England - competition
Hong Kang - discounted prices
- Riode Janeiso ~displays and exhibitions.
- Languedoc - display / posters

Language spot
Superlatives
If necessary, refer back to the work on comparatives in Unit 6.

1 1 cheapest 2 highest 3 mostoriginal

Speaking
Presenting a campaign

Thisactivity pulls together many of the themes of the unit. It could take
place over a series of lessons.

Encourage students to use visuals and be as imaginative as possible in their
presentations.

Keepall the displays for a class exhibition or for the course portfolio.

Writing

Promotional campaign news

® Make this a collaborative effort with different students producing different

parts of the news items for the web page.

Alternatively you can make this into an individual course assignment, as il
brings together many of the themes of the unit,

Checklist, Key words, Next stop

See suggestions on p.5. Remind students about transferring vocabulary into
their Personal Learning Dictionaries.
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Background

It is possible that no single factor has changed tourism as
much as the introduction of air travel, and in particular
the introduction of commercial jet aircraft in the 1950s.
initially, the airline industry was built around a limited
number of airlines. All activity was strictly regulated by
the international air authorities, particularly IATA (the
International Air Transport Association), which
represents more than 80% of the world's major airlines.
Today the Industry is divided into:

@ Traditional airlines - such as KLM or Qantas.In
countries where the main airline is or was publicly
owned, the company is known as the flag carrier. This is
the case with British Airways and the UK,
& Low-cost aitlines - these offer scheduled flights but use
certain strategies to keep seal costs low, These include
— use of the Internet for paperless ticketing
~ avoidance of sales through travel agents leading to
savings incommissions
- minimum time for the aircraft on the ground to
achieve more flights per day
~ concentrationon short- and medium-haul flights to
maximize the number of flights per day
- use of only one type of aircraft to reduce
maintenance costs
- hiring of fully qualified pilots, passenger cabin
crew, and ground staff to avoid training costs.

Within the industry, each airline is identified by a code
consisting of two or three letters, e.g. 1B for Iberia or EZY
for easylet, Code sharing is a recent practice through
which an airline sells seats, under its own name, on
another airline’s flight.

w Scheduled flights operate on a specific route at fixed
times that have been published in timetables. Even if the
plane is empty, a scheduled flight must take off. Flights
are classed as short-, medium-, or long-haul,

® Charterflights run onaroute and at a time chosen by
the company or person that hires the aircraft. Tour
operators use charter flights for most package holidays.
Charter flights are inevitably fuller than scheduled flights,
making the cost of each seat lower.

Like airlines, airports are also given a code, of three letters,
MAD is Madrid, and STN is London Stansted. Airports have
growm with the increase in air travel, and many major
cities have more than one airport. Larger airporls often
have more than one lerminal,

A gateway airport provides international passengers with
access toa country. Frankfurt, for example, is Germany's
major gateway airport. In contrast, s hub alrport is one
thata specificairline uses to distribute its flights to other
airports in the same country. Atlanta is the hub for Delta
airlines in the USA.

Take off

Additional activity

{alllevels)

Por an active warmer, give each of the
students one of the words orphrases
{double up ordivide into groups if
necessary), They stand in the order they
think they should be and then move
around as they listen to check, This
method has the added advantage of
encouraging the students to pronounce

1 checkin(g) 4 passengercabiner
- 2 securitycontrol {f) 5 taxi(d)
f-‘v‘:‘- ; boardmg.;:ard;(h) 6 takeoff{e)

® & Look at the pictures and see how much vocabulary students can come
up with. DoYand 2 in pairs, then listen (3) tocheck.

the words and phrases.
* Tip Listening
Concept check questions The ups and downs of flying

Tacheckstudents really understand the
meaning of wards, ask concept check
questions. Farexample: What do you give
the official when you check in? Whot does
the official give you? What is the opposite of
taking off {orwindow seat}?

® () Check students understand the vocabulary in the table before listening,
® (3 In3, students can try to guess the missing words before listening again,



* Tip

Ranking exercises

Sometimes [t can help increase
communication if theitems ina ranking
exercise like this are written on pieces of
paperwhich students thea have to
physically move. Because students will tend
to hold on te the plecas of paper, they will
need to be asked to put them ina place or
0 suggest where they go.

* Tip

Using dictionaries effectively

To encourage the effective (and
cammunicative) use of cictionaries,itis a
good idea in activities like this to neminate
one student per fouror five to be the
dictionary holder': the other students
consull himar her i they want to check
samething in the dictionary, (It also means
you don't have to carry so many dictionaries
into the classl)
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lsabel  Alexi Mlme Gustavo
Travelling to and from airports v
Checkingn B X
Go(ngth_rough&ecuﬁty 5 B
Waiting to embark 3 R e
Boardingwhenyou_.” X A AR
Takingert -
Awindow seat : v
’Landmg = P
Waiting for your luggage R
Travel delays R

3 hrASK s
20! lovetravellmg

‘2 don't mind

3 qqitellk‘ei:,

7 -don'i'.mind' |
8 hate waiting

4 reallyjoveit
5 hate
6 reallyhate

Language spot
‘like’ or ‘dislike’

® Workin pairs or small groups on 1. @ can be discussed in open class.

® 3 canbedonein pairs, or you can make it a mingling activity, with students

going round the class asking about likes and dislikes.

on
1 really love~love ~like - quite like~don’t mind ~don't like ~ re.al}ydon‘t

like = hate - really hate ;
2 reallylike is mare positive

Vocabulary

Air travel

e Students can work through 1-& on thelr own and then check with a partner

before reporting back, Allow the use of English-English dictionaries if you
want (see tip).

® In# strongerstudentscanuse otherforms of the verbs—e.g. past tenses.

Ow
1 1 flight 2 flying 3 fly
2 fly = verb, flight = noun describing a particular journey.ﬂying ' noun
{or gerund) describing air travelin general (and also present parhdpfe}
3 1 departure 3 checkin 5 land/take off.
2 arrivals 4 take.off 6 boarding
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Additional activity

{weaker students)

Give cut a list of jumbled questions and
answers (including the ones in3), and get
students to mateh themand locate
exactly where in the text the answers are

given

Top margin

Ask students if they think air travel is dangerous, and if accident rales have
increased or decreased in recent years.

Get thern to read the fact to find out, and also report back on the
information on fuelemissions.

Reading
Tourism and air travel

Encourage students to make predictions about the article in 1, Use their
ideas to bring out vocabulary to pre-teach or check—e.g jet aircraft, codes,
scheduled, long-haul / short-haul, securily, pollutton.

Get students to read through the questions In3 and 4 and check they
understand them before reading. Discuss answers in pairs before reporling
back to class.

Ow
22
3 a15bl{lbn h80 c3
4 Possibleansmrs
it’s possible to travel to faraway places qulckly' lttransportsiots of
people; it employs lots of people
7 peoaple get frightened; security worries; polfution (carbon emlss:ons)

Find out

students will need to be selective in choosing exactly which websites to
help them answer the questions. All of this is extremely useful for
developing their wider tourism and research skills, but you may wantto
research some particular sites to recommend to your students before you
set the task,

Pronunciation

Model one ortwo names and codes in 1.

Y Play the recording in 2, checking and correcting the pronunciation of /t/
and /d only. Monitor 3 and 4 and assist as necessary.

Speaking
The air travel route map
Give students time to browse the map, then say the name of a country and

ask for the corresponding term. After five or sixnames, invert the process
and say some terms, seeking the country names.

Check the pronunciation of the different terms as you move around the
class. Finish by checking all the answers in open class.

For 2, divide the class into teams. Allow time for students to study the
definitions before they compete, helping as necessary. For 3. point out that
itis important to be able to describe technical terms using your own words.



*Tip

Checking In pairs

Apart from giving the opportunity for more
communication between the students
{provided it Is in English),one reason for
getting students to check theiranswersto a
listening in pairs before reperting back o
listaning again, Is so that you can go round
the class and see how well they have done,
You can thus gauge whether they need to
hear the fistening again, if you need to
pause it or if you can move on.

Additional activity

(weaker students)

Asthe article might be quite long for some
students, you can divide the class into two
groups:one te find out as much as they
can about traditional airlines, and to
ignore any information onlow-cost; the
other to do the reverse. Students from
cach group then pair up to answer the
questions collaboratively.

Additional activity

(weaker students)

Write down all the parts of the lexical
{tems that fit in the gaps on separate
pieces of paper {e.g. LOW - COST -
CARRIER) and jumble them up, Students
use the pieces of paper to fill the gaps.
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Ow
- Hub, Baggage = Canada “Firstclass = Spatn o
Connecting flight = the USA Code sharing = Ivory Coast
Direct flight = Cuba Scheduled airline = Mozamblque
- Frequentfiyer programme, Gateway airport = South, Afnca
Terminal = Brazil RTW = South Korea
Transit = Argentina Nan-stop flight = China -
-Overbooking = kceland Stopover =Burma
Return trip = Finland Fly/Drive. package = lndia
Air ticket = Russia

Open-jaw trip = Austraha i
Carrier code = Germany AL RSTI AN

Listening
Low-cost or traditional?

Write low-cost and traditional on the board. Divide each colurmn into
‘advantages' and ‘disadvantages' and elicit ideas from the students. If
necessary, give prompts such as: booking, cost, check-in, comfort, staff.

In pairs, students do 1and then report back. Make sure that all the
important vocabulary from the listening has been covered.

&) Before doing 2, point out that the characteristics are not in the order
they hear them, and that not all of them are mentioned.

Pairs check answers after the first listening - they may need to hear it
again. Report back in open class. Discuss 3 and 4 in openclassas well.

2 1 notmentioned 4 traditional 7 notmentioned
- 2 low-cost 5 traditional 8 traditional
3 tradltlonal 6 not mentioned '

.
Reading
Revolution in the skies
Focus attention on the logos and doland 2.

Spend plenty of time on 3, as it will generate interest in the text and allow
you to pre-teach the important vocabulary. The same is true for the
statements in #, which students can be asked to predict before reading.

1 Ryanar, easylet,and Buzz (which is now owned by Ryana!r)
- 2 Theyare all low-costairlines.
41b 23 3a 4b 5b 6a 7¢ 8b 9c

Vocabulary
Low-cost carriers

Students work in pairs and report back to the whole class.

O
1 budgetairline 4 Low-costcarriers 6 landlng.take-offcharges
2 stopover S paperless ticketing 7 turnaround time

3 short-haul
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.
£ Additional activity Writing
{stronger students) s
Get students to look back through the PrOdudng - queSﬂonna"e
article and find ather examples of ® Discuss the advantages of multiple-choice questions —e.g.easier to
collocations ~e.g. domestic flights. cabin complete, easier to correlate resuits. Get students to work In pairs on the
Crew; irtercomtinental routes. questions to ask, ensuring grammatical accuracy and a good use of

multiple-choice where appropriate. They canwrite the final version of the
questionnaire for homework.

Language spot
Asking questions politely

® Write How old are you? on the board, and point out the importance of
asking such a question politely and sensitively, Elicit or give the polite
indirect form —Can [ ask you how old you are? Point out that (a) there are
other ways of starting the question - Could you tell me ... or Would you mind
telling me ..., and (b) the word order in the main question part is different
from a direct question (because the question inversion takes place in the
polite part). Point out the use of if in"yes / no'questions - use an example
like: Do you speak English? / Could you tell meif you speak English?

® ) Drill the indirect questions to ensure polite intonation and clarity.
2 1 Wouldyou mind answeringa couple of questions about air travel?

2 Could laskyou how often you fly?
3 Can | askyou if you use low-cost airlines at all?

Customer care
Questionnaire tactics

® Aswell asmatching the three statements in 1, get them to think of other
expressions they might hear for the pieces of advice,

It’s my job

® Afterthey have looked at the four staterments, let students read about
Javier,

® Check the answers. Ask theclass if they agree with Javier, especially about
the secret to working in tourism.

O
LF.2F 3T 47

Checklist, Key words, Next stop

® Seesuggestions on p.5.Remind students about transferring vocabulary into
their Personal Learning Dictionaries.
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Background

One of the most revealing moments for students of
tourism when they go to their first trade fair is
discovering the enormous range of holidays on offer.
Even today, many people asscciate tourism with lying
ona beach near a warm sea. The reality is quite
different, and more and more tour operators, large and
small, try to tailor their products to the public’s diverse
tastes.

The classic three Ss hollday (sea, sand, and sun) still
dominates the industry, but many tourists today seek
something different. This unit concentrates on four broad
c¢lasses of alternative holiday. These are:

Adventure and action. Here the emphasisis on the
tourist’s active participation. Qualified instructors are
present at all times in order to guarantee the clients’
safety. The Karakoram Experience text describes holidays
of this type. This type of holiday can also be taken in the
absence of instructors by a group of friends doing their
own organization, as is the case of the mountaineer
interviewed in the listening on p.86.

There are many definitions of ecotourism but all involve
o responsible travel to a natural area

o the conservation of the environment visited
e sustaining the well-being of the local people.

Where in the world? describes an increasingly popular
ecotourism destination—Antarctica.

As atesult of the stress of modern living, tourists are
increasingly seeking relaxation in a range of holidays that
can be classed as escape and enlightenment Escape can
come through a stay in a spa, a health farm, or some
similar place where it is possible to get away from the
urgency and tension of life today. Enlightenment can
come directly through the practice of activities such as
yoga and meditation, or indirectly through the discovery
of self often made by people on pilgrimages such as the
Caminode Santiago in Northern Spain,

There have been cultural and heritage holidays since the
beginnings of modern tourism and the Grand Tour of
Europe undertaken by the upper classes in the 18th
century. Nowadays such holidays involve anything in
which the purpose of the visit is increased knowledge and
understanding of other people and their culture. But as
the text on Mongolia suggests. it isimportant to be aware
of how to behave when visiting other cultures,

* Tip Take off

Personalization

Bring yourown personal experiences asa
tourist and & traveller to the classroom -
e.g anecdotes, holiday snaps, etc. Students
usually love to hearabout what their

® Usethe advertisement to establish the contrast between 'traditional’
holidays and ‘holidays with a difference’. Do 1in pairs. Ask students for
their experiences in &, and describe some of your own.

teachers dn / have done outside the class, l-istening

E3 Additional activity At the trade fair

{weaker students) ; : 2

Ask students just to listen for ane {or two) ® Studentsdoland 2 in pairs. Use the pictures to pre-teach new words.
of the categories.

Ow

2 diviug.vo{canoes,white—watenaﬂmg.b]kl
~ riding, the Caribbean, CostaRica
2 a(pedmon,sea-life ecosystem,Antarctica

'3 spaandhealth resorts,pllgnmage,Mexlm,lndia
4 gastronomlcweek.wo:klngfarm,France :
4 1 CostaRica
2 A__ntarcticagxpediﬁdn

® () Studentsdiscuss theiranswersto3 and # in pairs and then report back.

3 SmnHolyCrtiés“éﬂndp_
. 5 Franoegastmnomlcweek
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Vocabulary
Different holiday types
e 1and3 canbedonein pairs; & and 4 can be discussed inopen class.
1 1 bdekn 2 chp 3 ilm 4 afgjo
) cliff jumping Jet-skiing hang-gliding 3 :
“ heli-skiing bungeejumping  windsurfing
- snowboarding horse riding cametriding
- whale-watching  mountain biking  birdwatching

~hiliwalking scuba-diving white-water rafting
skateboarding water-skiing : e

Additional activity Reading
(all levels)
This unll introduces many different and The Karakoram Experience
less well-known destinations, e.g. Peru, ® Use aworld map to locate the places mentioned in the reading, Students
Lapland, Kyrgyzstan, Bolivia, Tajikistan, work in pairs and then report back to class.
Mangolia Early on in the unit give each
student one of these places toresearch Ow
and find cut about, Then, when the place 1 Thefounders enjoyed travelling in the Karakoram Mauntains.
is mentioned in the course of the unit, the 2 horseriding, rafting, biking, trekking, ski tourmg, snowshoe hikmg. R
student can repor! on It as'class expert’, ~ fishing, wildlife adventures
3 mountains, jungle, (frozen) lake, beachies :
4 moreadventurous, peopleinterestedin some&hmgdiffetent
Listening
Interview with a mountaineer
® () Getstudents to predict the best and worst experiences of being a
mountaineer. Also ask them what tourist services a mountaineer would
use. Use both questions to pre-teach new vocabulary. Students read
through ¥ and 2 before listening, and then compare answers in pairs.
% -
111 - ; 5 when friends have been killed in accidents:
2 Kyrgyzstan,Tajikistan 6 on the top of mountains with friends, or
3 ac backat base camp '
4 6400m =7 2
2 1 did/start 5 do/tourcompany
2 about/did /do 6 you've climbed
3 tour company / do it yourself 7 everbeen
4 didyou 8 everlofgivlngup
* Tip

Traditional v practical grammar

Students may be tired of doing ‘traditional’ Language spot

grammar. However, peint out that the

grammar coverad in this course is only Asking and talking about experience
presented if it is practical and needed in the
job, and that consequently it may be
presented slightly differently than in their
‘general English'courses. Forexample,here @ In 2, see who can find the examples in the listening extract first.

we are more Interested in producing the
question form, because this Is going to be ¢ studentsdo 3 in pairs and then report back - one student asking the

mare relevant for a tourism provider question, the other providing a possible answer,

® Use the examples to explain the difference between general experience
(Present Perfect] and specific occasions in the past {(Past Simple).



* Tip

Monolingual classes

Ignore these activities if you work witha
monolingual group that can pronounce all
threa sounds well.

Additional activity

(il levels)

To get more practice at making guestions
— and to help with the Speaking activity
that follows —get students to read the text
and make questions based on It {e.g. Flow
many scientists live there in the summer?).
Thelir partner has to answer the quastions
without lacking atthe text
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1 i'vebeento..=Present Perfect:weuseda.. =PastSimple = = =
‘2 Present Perfect:What's the highest mountaln you've climbed? / Have
you ever been frightened? / Have you ever thoughtof givingup? =
Past Simple:When dic you start mountain climbing? /What about
_ expedition mountaineering? When did you do that? / How did you find
‘asuitable company? ' R e
B31ef 2abcd 3dg 4] Sef 6gik

-
Top margin
® Askstudents what they understand by the term ecotourism, and to come up
with some specific examples. Look at the definition and the quotes. Do they
agree with the quotes? To sorne extent they contradict each other, so
students should decide which one they agree with most.

® Askthemifthereis one place in the world they would leave alone.

Speaking
Have you ever...?

® [dentify the activities in the pictures and check pronunciation. Model one of
the dialogues in open class, before pairs do 1. For 3, students can choose any
activities mentioned in the unit so far. They mingle, noling down what they
find out, and using freer language to persuade the others to doit. Discuss
their general findings in open class.

Pronunciation

@ 3Do1.In2, get students to look al you and at each other while they
become familiar with the mouth positions. After #, get students to produce
sentences containing as many /b/,/v/, and /w/ sounds as they can.

S st 3 vine 5 best.
2 berry 4 whale 6 vell
Top margin

® Relate the facts and percentages to the language of trends practised in
Unit 4 and the idea of ‘old"and 'new’ tourism.

Where in the world?

® Use the pictures to bring out any relevant vocabulary. Elicit onto the hoard:
Things we know, Things we're not sure about,and Things we'd like to know
about Antarctica. Let students read the article at their own pace tofind the
answers, and any other information that interests them.
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Additional activity

{stronger students)

Carry out the role-play asa phone
conversation, with students sitting back-
to-back.

% Tip

Culture files

Cet students to bulld up'culture files'fara
few countries that they areinterestedin.
These<an be expanded into more far-
reaching 'fact files’, but the emphasis
should beon cultursidifferences and
cultural tips for tourists,

* Tip

Search engines

One way to help students learn and retain
new vacabulary, particutarly unusual words,
is to get them to type the lexical setintoa
search engine plus the name of a place (eg.
yopa, massage,iaichi,shiatsu, meditation,
Scotland). This will automatically produce
texts with the vocabulary authentically
lecated. It aiso helps with spelling practice.

Speaking
Questions on Antarctica
Give students plenty of time to read through their information files.

Reading
Cultural differences

Brainstorm areas where there can be intercultural differences and
misunderstandings for tourists, Some standard ideas might be: greeting,
queuing, eating in restaurants, going to someone’s house, taking photos.

Brainstorm what the students know about Mongolia, Get studentstoread
the fact-file, Did they discover anything they didn’t know? Ask what
cultural differences there might be.

In pairs or groups, do . Encourage as much debate and disagreement as
possible. Check answersin 2. Students form new groups to do 3

Writing
Cultural tips

Get studenls in groups to brainstorm ideas for each of the categories. They
can write the 'tips'for homework. Compare the different lists in class, then
try to find anauthentic English-language lisl of tips for the students’
countries - e.g. from the Internet.

Find out

Get students to choose a country they are interested in. {If you have used
the Additlonal activity idea for the Karakoram Experlence reading, then
they can find out about the country they were assigned there.)

Vocabulary
Escape and enlightenment holidays

Use the pictures toidentify the vocabulary. 1 and & can be done in open
class. Do 3 in pairs. Note that none of the words in Yappear in the Camine
de Santiago description. You may want to point this outand get stronger
students Lo predict the words that might appear.

® Stillin pairs, read through one of the brochure descriptions, helping each

other with vocabulary and making notes for & if necessary. Divide into new
groups of threefor & and 5.

Ow
1 a aromatherapy d spa
b yoga/ meditation e anti-aging treatment
¢ taichi

2 Possible answers

spa, retreat

spa:massage, aromatherapy, shiatsu, anti-aging treatment

retreat: meditation, t'al chi,yoga :

3

t spa, retreat, yoga, hikes, massage; aromatherapy,anti-aging treatment
2 none :

3 yoga, retreat, meditation, t'ai chi, hiking, shiatsu
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Language spot
Describing service provision

® Ingroups of three, students refer back to the descriptions tofind further
examples for 1. 2 can be done individually.

Ow
1 Possible answers
1 (It} boasts a perfect mountain climate, (A)
~ Rio Caliente provides the ideal secluded location for the spa-goer.. (Al
It provides a quiet and beautiful setting forretreats (G~ = =
These retreats provide an exceflent introduction to . .(C)
‘2 Youcan choose the section that passes through ... (B)
You canstart at any point along the route. (B)
You can learn to meditate.. (C)
This can help you develop clarity, ... {C)
3 Yourluggageis moved ahead each day .. (B)
You are accommodated in comfortable small hotels ., (B)
The classes are taught from basic principles ... (C) 2
4 Recharge your spirit and your imagination. Recharge your body and
soul.CometoRioCalientet (A)
Book early as these retreats are very popular. {C)
2 1 offers/provides 2 Youcan 3 Youcan 4 isheld 5 Bcok :

Customer care
Ability and suitability

® Insmall groups or open class, discuss the four questions,

Ow
Possible answers
3 fillin forms and questionnaires about healthand previous expenence.
provide a short trial activity
4 if they are too young, have health problems, orif they are under the
influence of alcohol or drugs :

Additional activity Speaking

(all levels) o

Askthe class todecide ona'holiday witha Tourist types and holiday types

difference’for you ® After1, collect in the pieces of paper, shuffle them up and redistribute to the

groups. When students are working on 2, encourage them to argue and
disagree. Don't let them use the same holiday type more than once,

Checklist, Key words, Next stop

® Seesuggestions on p.5.Remind students about transferring vocabulary into
their Personal Leaming Dictionaries.
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Background

Taking a booking is one of the stages in the sales process
featured in Unit 5. Each agency hasa procedure for its
sales consultants to follow. The points in the memo on
p.92 are common to most package holiday bookings. A
fixed booking procedure

» guarantees that key information is correctly recorded

o avoids the need to contact the client later for
information not obtained when he / she was inthe
agency

» avoids problems arising from incorrect information.

In atravel agency a typical booking involves:

@ completion of the booking form

@ paymentof a deposit - typically a fixed amount per
person, but sometimes a fixed percentage of the total cost
© transfer of the hooking information to the tour operator
or service provider in order to check availability

@ issue of a confirmation note by the tour operator

© payment of the balance (the rest of the cost of the
holiday), usually six to eight weeks before departure.

Tourism professionals oftenrefer to

» Computer Reservation Systems (CRS). These originated
inthe 1950s and initially were restricted to internal use in
airlines, The firsl was SABRE (Semi-Automatic Business
Research Environment), an American Airlines
development in 1959, On seeing the value of CRSs, the
airlines opened up their systems to otherairlines and to
recognized travel agencies. As a result, sales consultants
could access information about availability of flights
offered by more than one company, and they could do this
at the same time as they were taking a booking.

» Global Distribution Systems (GDS). More recently, CRSs
have begun to carry a wide range of tourism products and
services (flights, rooms, car hire, etc.).

o Gateways. Direct access to GDSs Is costly and requires a
licence that only a travel agent can afford. In order to
make travel reservations available directly to the public,
special computer programmes (gateways) are used, These
are accessed by the public through the Internet.

GDSs all use abbreviations for the information they
present on screen to sales consultants in travel agencies.
The reading on p.95 gives students some of the most
common codes and abbreviations for air tickets.

Take off

® [f possible, bring in some realia, e g. your own passport. Students identify

Additional activity
{strongerstudents)

To get some ¢xtra practice at question-
forming, ask students to make questions
forsachoftheitems on thelist.

-

* Tip

Number warmers

There ared ot of numbers and dates

involved in Lhisunit. Toencourage

familiarity and fluency starl each lesson
with a'number warmer’ forexample;

@ Students get in order of their birthdays (a
mingling activity).

@ Students write three numbers or dates
that are personally Impartan! Lo them
{e.g.a phone numberor an anniversary)
andtell their partner sbout them.

® Bingowlth datesand numbers,

the pictures {and the realia) in pairs and answer 1and 2. For 3, start withan
anecdote of your own {invented if necessary), and then get students to
discuss their own experiences. This activity will recycle Have you ever? and
Past Simple from Unit10.

Reading
Holiday bookings - getting the right information

For1, brainstorm one or two ideas in open class first and then get students
to think of others in pairs, Do & to check Answer 3 in open class, and get
pairstoworkon &.

Listening
Taking a booking

¢ As this is quite a long listening, you may want to break it into chunks.
Spend time before the listening discussing the possible answers. Students
compare answers in pairs after each listening,



Additional activity

falllzvels)

Email address dictation. Check students
are familiar with the pronunciation of
email address symbols (at, dot, hyphen,
underscore). Read out some email
addresses forstudentsto copy down.

Additional activity

{weaker students)

Rather than choose halidays from Unit 10,

weaker students can read the script from
thelistening, writing down basic
information from each role to serve as
‘reminders’ They then reconstruct the
dialogue from these Teminders”
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Ow
1 first name Susan :

address 64 Bridge Lane, Lazenthorpe
telno 0774797 9799
‘email venables,s-r@hotmail.com
noof people 2
outward journey  21/9
return journey 1410
meal basis half board
‘method of payment  credit card
“deposit detaifs £240

3 double-check all the details
& within the next two weeks; check the detalls and fet the travel agent
know if there are any mistakes :

Speaking
Have you decided where to go?

Before dividing into pairs of sales consultants and clients, let students
prepare with others who have the samerole. For 3, when roles are reversed,
students can go straight into their paired roles, At the end, get one or two
pairsto act out their role-play in front of the class. Other students comment.

Writing
Confirming a booking

This can be done as homework.

Reading
Computer reservation systems

Discuss ¥and 2 in open class. Ask students if they have met these terms in
other subjects they are studying. Students compare answers to 3 inpalrs.

Ow
1 CRS =Computer/Computerized Rcservatlons System
GDS = Global Distribution System
2 dictionary, specialistdictionary, intemet search engine
3 1y S e T R o G T e e

Vocabulary
Reservation systems for tourism

Before answering the questions, get students to locate each of the words in
the text so that they are looking for the meaning of the word in context.

Ow
1¢ 2b 33 40b
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Additional activity

(all levels)

Play‘abbreviation scrabble’. Take as many
scrabble tiles as you car. Give out sevento
each player (in groups of five or six~
although it will depend on how many
tiles you have). They take turns ta make
taurism abbreviations, not just from this
unit but other topics as well (e.g. flight
codes and airport codes). They must be
able to saywhat theyare. Players take
new tiles as In ordinary scrabble (but
thereis noboard), Fora bit of fun, you can
also allowthemto invent their own
abbreviations, provided it has a tourism
theme (e.g FANAD = Flight Attendant
Needs A Drink).

Listening
The origin of CRSs

® () Pairs can compare answers between listenings. At the end, students can
read through the script.

O=

1

System SABRE Amadeus Galileo

Created by American Alr France, tberla,  British Alrways,
Airlines and Scandinavian KLM, Swissair,
1BM Airlines, Lufthansa  Alitalia

Createdin 1959 1987 1993

Marketshare  30% 30% 25%

2 created in1990 by Delta, Northwest Airliries, TWA, market share 15%

Top margin

® Use the first fact to discuss the role of the Internet in tourism in general,
and how tourism professionals would work without the Internet. For the
second fact, ask the students why the hotel website booking is cheaper than
the travel agent and GDS. Are there any advantages to it?

Find out

e Studentsvisit alocal travel agency in pairs with prepared guestions.
Reporting back can be done within groups of four or six students, who then
prepare a summary of their findings.

Reading
Abbreviations and codes

e Allow studentstime to look at the printout and see if they recognize any
words, abbreviations, or dates. Work in pairs toanswer Tand2.

O 2 :
1 1 26lune 3 no-onlyoneflight number and date
2 €210 4 one-way x
21 ADT 3 AL 5 E 7JUN 9 NRF T sU
2ADV 4 K 6 FIC 8 MIN 10 PTC 12 TRF
Customer care
Putting on the pressure

® Getstudents todiscuss in groups which statement they agree with most,
then work on 2 in pairs,



Additional activity

{stronger students)

Students produce a single statement
combining the aspectsof Aand Bthat
they agree with,

Additional activity

{alilevels)

Extend 3 Into a'consequences activity.
Each student staris astory chain by
writing a lourist problem onthetopofa
sheet of paper (.5 We got lost on the way
to the airport). The papers ars passed to
the person on the left (it helps i the class
is seated in acircle), and anotherline is
added (e.g. We missed our flight). The story
chalns continue right round the class,
Afterwards you candiscuss itany of the
problems were covered in the terms and
conditions,
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0'
b Possnbbanswets
‘A Whydon't you think about it and let us know in adayor so?Take youv
~ time./Let me give you our phone number and email address, You can
* contact uswhen you've decided. :
B | think this hollday would really suit you, / This1s a very popular hollday,
smt might sell out. / Would you like to confirm the booking ¢ ncw?

Readmg
The small print

Ask students to predict what they would expect to find in the terms and
conditions on a holiday booking. Try to elicit the seven headingsin 1.
Students work on their own for activities 1 and 2, and check In pairs,

Introduce 3 by telling a story of your own (invent if necessary).

Zla.bc.g 2def 3 abcdef 4g

Top margin
Ask students if they have any credit or debil cards, and what method of
payment they use to pay for things. Why do they use different methods?

Language spot
L} lfl
Students may already be familiar with the First Conditional, but point out

the use of modals (rmay, must, etc.) and the imperative as well as will in the
‘result’ clause, as these forms are probably more common in tourism,

Let students do 1and 2 in pairs and then report back. Do 8 in small groups.
Award a prize for the most imaginative sentences.

'l 2 future 4 will, must, may,imperative =
3 Present Simple A R S
112 2a 3c 4f 5b 6d AR

Pronunciation

& Let students work in pairs and consult each other during 1. Play the
recording again if necessary. Encourage students to offer ‘rules’ aboul the
spelling patterns in 2and 3. Ask students to look for more words that fit
these patterns.
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&3 Additional activity

{stronger students)

China is one of the fastest growing
tourism destinations and sources of
tourism. Discuss what the impact of that
has been on the tourism industry in
general, Encourage students toresearch
Chinaon the Internet as a tourist
destination and as a country that
generates tourism.

Additional activity

falllevels)

Run the activity as aminglingactivity by
randomly distributing the tickets at the
start so that students first have to find
their passenger (Excuse me, are you the
gentlerman who's going to Jamalca?). The
studentsshould not uge their own names
on the tickets. Doing the activity this way
will allow students to pracllse polite
introductory language as well as the
target language of checking details.

Ow

1 hat—standard, happen,cancel, cannot

~ pay—same, may, pay, take
sit—finish, if, will, written
- five—price, rlght flight, higher

2 The letter‘a'is pronounced /ac/ when followed by a slnglc.ﬂnal

- consonant or by two consonants. it is pronounced /e’ when followed
by'y. It is pronotinced fei/ when followed by a final, silente’.

3 Theletter'i'is normally pronounced /i/. It is pronaunced Iat/ when
followed by silent’e’or by ‘gh’.

Speaking
Explaining booking conditions

Get students to role-play all parts of the conversation, including
welcoming, sitting down, explaining why they are here, etc.

it’s my job

Ask students what they know about tourism in China. Allow them time to
answer the questions, and find out anything else that interests them.

Listening
Handing over tickets

® () Spend time looking at the ticket. Ask questions to check that theyare

reading the information correctly, For 2. concentrate on the gist question.
For & the students listen intensively. Students compare answers in pairs
between listenings.

Ow

1 1 GiorgioBordoni 4 Tormto 6 outdepart 23.35;arrive 1210
2 12August S BuenosNres ~ return:depart 16.55;arrive 06.35
3 ACO94 0T C$39SO74 ;

2 allofthemexceptl »

3 pid hegetntcheaper’ Does itlndudetaxes? Is it refundable?

4 1 detalls 4 Departing 7 Arrive 10 surcharges 13 up
2 return 5 gettinginto 8 cost 71 refundable 14 to
3 flight & Depart 9 fees 12 pay. 15 bl»lvl

Speaking
Checking the details

in1, monitor to check students have filled everything in, and then get them
to exchange with a partnerand do 2-4 .

Checklist, Key words, Next stop

See suggestions on p.5. Remind students about transferring vocabulary into
their Personal Learning Dictionaries.
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Background

Modern airports are like ‘mini-cities', so they must offer
users all the facilities and services that this involves.
Moreover, airports do not only provide services to
travellers. They also serve the people and companies that

use the airport professionally, such as aircraft crew, check-

in staff, baggage handlers, and so on,

The turn-around team that Ali is a member of (Listening
p.102) is a very good example of the type of key airport
worker that passengers do not normally meet,

Of course, passengers are the central focus of an airport’s
activity, and in order to meet their needs, an airport must

® have good access by road and adequate parking
» have good alternative access by public transport

» have spacious areas for check-in, baggage handling, etc.

® offer food and other services

® maintain very high levels of security.

One indication of the status of the passenger in airport
operations and air travel in general are air passengers’

rights documents. The document on p.104 105 is from the
European Union. This document was made publicin
February 2005, and covers four basic situations:

# Denied boarding - usually because of overbooking.
Overbooking is common practice. It involves deliberately
selling more tickets than there are seats on the aircraft.
Airlines do this because on many flights there are always
passengers whodo not show up at the airport.

e Cancellation

o Long delays - the exact interpretation of Tong' depends
on the type of flight, as the EU document explains

o Lost ordamaged baggage.

The United States also has legislation regarding
passengers ights, butthere is no single, easily available
document as is the case with the EU,and in general
compensationis not as clearly stipulated as in the EU,
Airlines in the US are not required to give compensation
for flights that are delayed or cancelled, for example.

Take off

® Insmall groups, students do 1and 2, and then report back to class.3 can be
doneinopenclass.

Additional activity

falllevels)

Use the plan of the airport to give
directions from the cheek-indeskto
various places. Students can do this in
pairs and 'test’ each other by seeing if
they arrive at the correct place,

Note; the language of directions isnot
presented in this unit (it occurs in Book 2).

3 Bepattuw ‘l h :lif., 3:8,-

Where in the world?

e Allow students time to explore the plan of the airport.

Vocabulary

Airport facilities and services

® Students do 1 withoutlooking at the list. Do @ and 3 in pairs and report
back. 4 is a short creative exercise. Students can vote on the best designs.
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Additional activity Reading

(all levels) " .
Get students todesign their own workmg in alfports

personalized airport by gettingthemeach @ Set a time limit of one minute for 1. Write answers on the board. Students

tothink of three activitles they likedoing read the article and find any jobs that they didn’t think of before,and do 2.
when they have about twa hours spare

time (anywhere, not necessarily inan O

alrport).Ir groups they pool the activities 2 1d 233 PUR S -

and decide which of them can be catered
for inan atrport of the future, They can

design the airport layout and facilities H
{including syrrzobol s),y and also discuss the l-lstﬁning
staffing that would be nocessary. An a[fport worker
Additional activity o (students read through 1 before listening, then compare answers in pairs
(all levels) before listening again. If necessary, pause the recording after each question
Try to find an English-speaking tourism in 2, to allow Lime to write the answers.
professional in the local area who could be
interviewsd, either face-to-face or via Ow :
email The questions in 2canbe used asa 1 1 Theymeet the aircraft when they come in, service them, and get
templatelorthetiervicw. them ready for the outgoing flight.

2 abouti2 :

3 Engineering degree, Aircraft Maintenance Englneers ucence

4 They have ta get the jobs doneinaminimum time. -

5 sense of completion, being part of a team workmgto adeadline
& noise pollution, the dirt, ail, grease :

7 free airtravel _

8 Take mare engineering qualifications,and become a certified

engineer. ,
2 1 your jobinvolve? 5 like most about yourjob?
2 peopleworkin the team? 6 least?
3 doyouhave? 7 happyinyourjob?
4 astressful job? 8 have any plans for the future?
Additional activity Find out
stionjer students) ® Visit the website of the local airport, and / or arrange an actual visit.

Choose one of the factlities and doan in-
depth study and prepare a special report

{e.g. Business Services at Brussels Airport). vocabl“ al'y

* Tip Airport language
checkv control

These words are often confused, so it is
warth checking students understand the
difference. To check something is te make
certain it is correct, to control something is

® Use the pictures to establish the three areas of the airport that are being
looked at, before doing 1. When going over the answers to 2,check for
accurate pronunciation, especially aisle, suitcase, baggage,

to direct and manage sormething. The O'n S : :
canfuslon is not helped by the facl that at 'l Information officer, check-in clerk, immigration afficer.
Passport control, your passpart is checked. 2 1 ticket, passport (Passportcontrol) 8 help{Information}
2 landed (Information) 9 baggage (Check-in)
Additional activity 3 suitcase (Check-in) 10" window {Check-in)
(ali teveis) 4 meeting (Information) 11 meeting point (Information)
Get students to say what the answers {0 S purpose (Passport control) 12 board (Information).
the questions in 2 might be, This is 6 sharp objects (Check-in) 13 checking in (Check-in)

developed in the next section. 7 help (lnformation) 14 aisle (Check-in).
3 2,701,122 :
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* Tip Top margin

?atti:tz“ f;;otmfthg '":;:“ftt ; ® Askstudentstoguess where the busiest passenger airports are, Refertothe

g fwss:’j; s 2"' :':L_O;o" ;Ts Z:;::tp' 2 list and ask if there are any surprises. Also ask if students have been to any
i3 of the airports. What did they think of them?

airports by using 3 search engine. Let them
decide which key words to type In. Report

back to find out who has the latest figures, language spot
Responding politely to questions and requests
® Students work through the activities in pairs and report back. At 3and 5,

you can encourage students to confinue the dialogues.

Ow
Ya7 b2 ¢2 dT e10
2 Yes =certainly, of course No =I'm afraid,l'm sorry

3 °
Listening
Two airport dialogues
® ( Studentslisten for the answers to Vin the first listening, They can try to
complete some of the gaps before they listen again for 2.

Ow
1 1 A:Information desk, B:Check-in
2 A:UA19 Atlanta, Gate G; B:Gate 23

2 A1 helpme B T ticket
2 Certainly 2. checkingin
3 UA19 3 handluggage
4 Atlanta 4 scales
5 [thas 5 packit
6 status 6 interfered with
7 GateG 7 sharpobjects =
8 GateG 8 you tell me
9 GateG 9 V'mafraid
10 meeting point 10 boardingpass
11 youtellme 11 Gate23
12 Yes,of course 12 niceflight
13 You're welcome

* Tip Speaking

Background nolse . The check-in and information desks
Inan activity like this, do not worry if the
students are close tagether and have ® Getstudentstoread through the Information files carefully first.

trouble listening to each other. Developing
speaking and listening skills in noisy
environments is a useful thing {o be able to
doin tourism situations.
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Additional activity

fail levels)

1f you want to do some overt graramar
work, you can work on modals
{particularly may and must) and also
revise the conditionals work from Unit 1L

Additional activity

{alllevels)

students choose one of the incidents, and
prepare an email to their bossexplaining
what huppened {see Writing bank 4 fora

model).

Additional activity

(all levels)

Get students to think of other care /
contral, safety / securlty situations in
otherareas of tourism provision - ¢.g.In
hotels, onother forms of transport.

Reading
Air passengerrights

Use the open discussion / scene-setting stages in 1and & toelicit and pre-
teach important vocabulary. For 3, make sure each group only focusses on
their section of the text. For @, pair up students from each group and get
them to explain what they have discovered.

Speaking
Incident and action log

Working in small groups, get students toread through the six incidents,
and, without looking at the other columns or referring back to the leaflet,
decide what they would do. Then lock at column 2 and see if the passengers
did the same, When discussing the airline action in their groups, make sure
students locate the exact part of the leaflet that gives the information.

O

Possible answers ; A

1  No, passengers should have been glven €250mmpensation aswellas
alternative flight, meals, and refreshments,

2 No,compensation should have been GSOOas therewas no. advance
waming.

3 OK.As the delay was under two hours,they dldnt need to gwe the
drink—butitwasanicegesture,

4 Asthe delay was over five hours, thetwo passengers who wanted to
cancel should have been refunded,

‘5 OK.Theydidn'tneed toglvethe 10% d!scotmtvoucher butitwasanice

T R A o

6 Theairlinedidn’t need to compensate because thewﬂtten claim was
received morethan seven days aﬂerthe inc(dent Howeveritwas

Customer care
Care or control?
Keep the discussion fairly free and open.

Listening
Two more airport dialogues

» Discuss 1 in open class. Students compare answers to & in pairs before
reporting back. They can try to complete the sentences in 3 before they
listen again, Point out that there may be more than one word per gap.

o".
2 1 A=care, B=control e R S A R RN
2 A:Passenger onflight AZ402 has nat necelved suttcase. tt’s not at
oversized baggage desk. :
B: Passengers arrive late for flight and cabin doors have been shut.
- Passenger gets angry and tnes togo through Ofﬁcnal threatensto
call security, _
3 A:Official fillsina fwmtofraca su:tcase and puts mesSagethmugh :
toarrivals where passengefs snsteriswaltlng :
8:Official nefefs them toairline desk tobook next avallable fhght. :



* Tip

Form and function

Itisimpartant forstudents to be aware that
different forms (grammar structures) can
be used to achieve the same function (&g
giving an order),and that selecting the
appropriate form,as well as theright
intonatian and body language, are very
Impartant Intourlsm.

Additional activity

(ail levels)

If youwant, youcan end the unit witha
large-scale airport simulation, Set up
check-in desks, information desks,
passport / security control, and departure
gates, Divide the class into two groups:
airport staff (distributed at the various
jocations) and passengers (each of whom
can be given a particular ‘emotion card’~
e.g.nervous,excited, impatient, etc). There
may be a sense of chaos, not unlike areal
airport at busy times.

You can add a further dirnension to the
activity by appointing twostudents asa
TV crew filming ‘a day at the airport’and
interviewing staff and officials {use a real
video camera if possible). This will have
the added advantage of ‘mopping up’
spare students who are notin the action
atvarious points. Watch the resulting film
for language work —and for fun
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5 sorry,can’t go

6 you'retoolate

7. danotgo through,I'll haveto
8 ifyousee she’ll make sure

3 1 Goover,by mistake
2 understand
3 canyoustartto
4 just,we'llsort

Language spot
Giving orders and stopping people doing something

Use the symbols to identify the situations in ¥, Point out that different
forms can often be used to achieve a different style or ‘register’ (e.g.
politeness, firmness, formality / informality), but that intonation and
general manner / body language are also just asimportant. Students work
in pairs on 3 and 4, then compare answers in open class.

S 4 Posslbleanswets :
As pointed out above, alot depends on lntonatwn and body ianguage, P
butthe first twoare moredxrect. :
31 Goovertothe oversized baggage desk
. Sindonotgo through the barrier!
2 Canyou start tofill mthssform.sowe can trace it?
3 i'm sorry, but you can’t go through there.
S ‘mafraid you're too late,
" Ymafraid that's not possible.
4 if you just wait over there, we
tfyou do, Il have to call security. AN
- ¥fyou see my colleague at the airline desk werthere.she it make
- surethat you get on the next available flight.

lsort thisout,

Pronunciation

» These activities attempt toraise students' awareness of the impact of
the wrong tone of voice, and to give them practice in finding the
appropriate tone. In 1, encourage students o consult with partners as they
listen. In 3, it is vary important to get students to imagine themselves in the
role of the airport official.

Speaking
Controlling passengers
Students do1 individually, then do @ in pairs.

Checklist, Key words, Next stop

See suggestions on p.5, Remind students about transferring vocabulary into
their Personal Learning Dictionaries.
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Instructions for communication activities

Unit1

1
1

- N

Description bingo

Put students in groups of three or four, so that each
player has a different bingo card,

Make sure Lhey understand the words on their
card,

Shuffle the job cards and place them face down,in
apile,

Thefirst player takes the top job card and must
give sentences about the job on the card, without
saying the word.
EXAMPLES
He/sheworksin/ata
He /she works in the
He/she

(place).
{(industry sector)
(a skill or roufine)

Theother players guess the word, the first player
giving extra sentences if necessary.

When the group has guessed the word correctly,
those players who have the word on their bingo
card cross it out.

The second player then takes the next individual
card and gives a definition,and so on,

The first player to cross out all his or her words is
the winner.

Whoam I?

Get students to take one of the job cards and
without looking at it, stick it orclip it to their back
{another student can help}.

Thestudents then goround the class asking each
othera'yes / no' question (one guestion per
student) and answering similar questions until
they know who they are —for example, DoIworkat
the airport? Dol have to be willing to work long
hours?

If they finish early, they can take another card and
repeat the exercise until everyone has found out
their first job.

Groupingand ranking

Put students in pairs or small groups and give each
groupa set of the job cards.

Thestudents arrange the cards inlo groups (or
rank them in an order), without making the
grouping too obvious (for example, not simply the
place where they work),

The other students then have to guess how the
cards have been grouped or rankeg.

4 Oddoneout

1

2

Put the students in groups. They take turns to
choose four ofthe job cards, one of which should
be an‘odd one out’ e.g. waiter, pilot, flight
attendant, ski instructor {pilotis the odd one out
because he orshe does net usually talk face to face
with tourists — but there could be other reasonsl),

The other students have Lo guess which oneis the
odd one out and why.

Unit5

1

Put students in groups of three or four, Tell them
that they have to arrange the posters and display
sections for the window of a travel agency. There
are twelve possibilities, but unfortunately there is
only room for eight postersin the window.

The students must decide which eight they are
going to use and how they willarrange them (they
are all the same size and they must be in two rows
of four).

When they have made their final declsion, the
students go round and visit the other windows,
asking why they decided on their arrangement.

Unit7

[Note: for classes with more than twelve students, the
roles can be doubled up —ie.two people on a hotel
information desk, and visitors in couples.]

1
2

4

Divide the classin half.

Put the As behind desks (if possible), and give each
person the information on a different hotel in New
York. They should try to'sell’their hotel and make
it fit the needs of the visitors.

Give Bs one of the requirement cards' for potential
visitors, Bs should visit each of the Hotel
Information Desks and find the hotel that is most
suitable to their requirements. Make sure they
visit all the hotels so they have a wide choice.

Get students to report back on their final choices.

Unit 8

1

3

Divide into groups. Give each group three different
tourism products or services from the cards, The
students will have to sell them to students from
other groups in the market place of the classroom.

In their groups, students decide (a) the strengths
and weaknesses of each of theitems {they candoa
SWOT analysis), and (b) how they are going to sell
each of the items.

The class mingle and, working as individuals, try



to sell their products, They can sell the same product
to different people. In each encounter they must
buy one thing and sell another. Get them tomakea
note of the items they sell and buy,

4 When they have spoken to as many people as
possible, students get back into their original
groups and discuss the most popular items.

Unit9

Make or copy enough sets of the cards. For game 1you
will need one set for each group of students. Forgame 2
you will need one set for every four students. For game 3
you willonly need one set for the whole class.

There are 24 cards. There are three 'suits (airline code,
airport code, and famous city).

1 Happy families

1 Students work in groups of three or four. Deal out all
the cards. Make sure that each player has at least
five cards.

2 The aim of the game is to collect full sets {i.e. airline /
airport / city from the same country), by ‘swapping’
with other students, They mustn't show their cards
to each other. Instead they should ask questions
like:

Have you got the airport code for Spain?
Would you like New York?

2 Eliciting bridge

1 Putstudents in groups of four, with two pairs
working as partners and sitting opposite each other.

2 The cards should be face down inthe middle of the
table.

3 Students take tums to take a card from the top of
the pile, They have to elicit the contents of the card
from their partner, for example:

Ifitisa code, they should say, What is the airline /
airport code for Alitalia / Rome?

If it is a f[amous city, they should say, Name a famous
city in Italy.

The partner is allowed three guesses. If they get it
right, they win Lhe point.

4 The winners are the pair with the most points after
they have got to the end of the pile, orat the end ofa
time limit.

3 Have youever?

[Note: as Present Perfect for experience is the language
spot in Unit 10, it may be an idea to use the cards for
game 3 after you've dene Unit 10 ]

I Give three or four cards to each student,

2 Studentsstand up and mingle, using the
information on the cards to ask each other
questions such as:
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Have you ever been to Toronto?
Have you ever been to Toronto airport?
Have you ever flown with Air Canada?

3 They get a point for every person who answers ‘yes'
toany of the questions —but they must ask them for
details of their visit or trip.

Unit 10

1 Put students in groups of fourand tell them that
they are tour operators for the same company. They
have one more tour to add to their programme for
next year in which they want to target 18 to 35 year
olds. First, they should make a list of the things
which that age group looks for in a holiday.

Exampie
the chance to meet and get to know other young
peaple

2 Designate eachstudent inthe group A,B,C,or Dand
then re-group them by letter.

3 Give each group the tour card which corresponds to
their letter {cards 4,8, C,and D).

4 Intheir new groups, they discuss the reasons why

theirs is a good choice (based an the things they
listed in stage 1) and note them on their card.

5 Whenthey have discussed the advantages of their
particular tour in detail, they retum to their original
group, and argue for their tour to be included.

Unit 12

Ask the students to work in groups of three or four.

1 Students take lums to choose a seat number on the
plane. There are four categories: A = Tourism
vocabulary, B = Knowledge of tourism industry,

C = Language spot, D = Your area. Each row
corresponds to a unit of the book.

2 Thestudent hasto answer the question or perform
the task, Therest of the group must decide if they
have answered the question or performed the task
well. If the group decides that they have, then they
get the seat. The teacher will be the referee if
necessary.

3 The winner is the person who has the most seats
al the end.
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1 Grammar test

1 Look at the job advertisement. Complete these statements made by someone who

does the job. Use the correct form of one of the verbs in the list and the word or Vacancy at
phrase in brackets. the H Otel
speak use wear work e

EXAMPLE [have toenjoy working with people. (people) C|V|ca

1 lhaveto (uniform) The Hotel Civica has the
2 Thavetobeable {as part of a team) following vacancy:

3 Thavetobegoodat (onthe telephone) Hotel

4 Thave toknow how {a computer) 1 . ol

5 Ihave tobe willing (long hours) 3 I'eceptlonlst
6 SometimesIhaveto (night shift)

» Must be fnendly and smart

7 Occasionally I (hotel on the beach) {uniform supplied)

« Ability towork as partofa
2 Forsentences 2,3,4,and 5, write the questions that the job interviewer might ask, team
X ’ - (Good telephone manner

EXAMPLE Do you enjoy Worklng Mtb pe‘ople? . Km'edgo of coﬂ\pulefs

2 essantial
« Long hours (0800 to 1800)

3 sixdays aweek

4 + Work nights one week in four
- Occasional work at our other

5 hotel on the beach

3 Forsentences 1,6,and 7, write the question that a colleague or friend might ask to
find out about the job.

1 Doyou ?
6 How often ?
7 Howoften ?

& Ruth works as a check-in clerk at a busy airport, but this week is her week off, Look
at hernormal work routine and what she is doing this week Make sentences like

the example.

Routine Work | Thisweek

Get up 7 a.m. {always) 10a.m.

Morning Work at airport check-in desk (usually) Goto gym

Lunch | instaff canteen (usuzlly) With friends or family
Afternoon Work in departure lounge (sometimes} | Shopping

Evening Watch TV (usually) Qut with friends
Goto bed 10 pm. {always) Midnight

EXAMPLE

When [ work, Iaiways get up at 7a.m,, but this week I'm getting upat 10 a.m.
1 Inthemorning,
2

3
4
5
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[ ] ®
1 COmmunlcatlon i Goto p.66 for instructions
Job cards
1 1 1
PILOT 1 RECEPTIONIST | HOTELMANAGER | BAGGAGE HANDLER
1 1 1
S I o I AIRLINE I HOTEL NIGHT
U : ' : CHECK-IN CLERK : MANAGER
1 | 1
FLIGHT ATTENDANT I RESORTREP I CLEANER I TICKET COLLECTOR
1 1 1
TOURIST 1 1 1
_ 4 CAR RENTAL ;
INFORMATION 1 CHEF I SUPERVISOR I SKIINSTRUCTOR
OFFICER ! | 1
TRAVELAGENT : PORTER : TOUR OPERATOR | CHILDRENS ACTIVITY
L g FHIE ' v 1 ORGANIZER
Bingo cards
k-----------------------r-------------------—----
Student A 1 Student C
i .
1 CHILDREN'S ACTIVITY
HOTELNIGHT MANAGER | CLEANER : WAITER e
1
TOUR GUIDE TOUR OPERATOR {  RESORTREP BAGGAGE HANDLER
1
TOURIST INFORMATION I TOURIST INFORMATION
SEFitee RESORT REP : Aecin PORTER
EAd l : .
RECEPTIONIST CARRENTALSUPERVISOR ¢  AIRLINE CHECK-INCLERK  CARRENTALSUPERVISOR
U
-----------------_------l-—---—-------------------
i
Student B : StudentD
: .
CHILDREN'S ACTIVITY
1
HOTEL MANAGER SKI INSTRUCTOR : TICKET COLLECTOR A INDER
e
FLIGHT ATTENDANT TOUR GUIDE : HOTEL NIGHT MANAGER  PILOT
Vi
CHEF BAGGAGE HANDLER I FLIGHT ATTENDANT RECEPTIONIST
|
1
TOUR OPERATOR | PORTER | HOTELMANAGER CLEANER
‘ 1
1

---------—--------------L-----------------—------
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2 Grammar test

1 Complete the description of Canada with are, is. has got, or nothing,

Canada ! theworld’s second largest country. It v :
located to the north of the USA and % stretches across six time
zones. Canada % apopulation of approximately 32 million that

5 consists of many different nationalities: there ¢
an English-speaking majority but there 7 also a large French-
speaking minorily in Quebec,

The climate —______#varied: thenorth —______%apolar climate,
but. on the Pacific coast around Vancouver there —_""'warm
winters, where temperatures rarely fall below zero. There

many attractions for tourists. Canada —_'*some of the most
spectacular scenery in the world. There _________* mountains, great
plains, and many rivers, along which most of Lhe big cities 9
located, There — % lots of things for the twenty million visitors
a year who come to Canada to do.

"

2 Write questions for the FAQ section of a website about Canada.
Where /located? =

1

2 What /population?
3 What / climate / like?
4
5

What / attractions?
Where / cilies?
6 How many / visitors every year?

3 Correct the mistakes in this postcard from a tour rep writing to her friend.
(Thereare eleven mistakes.)

Hi Julie
Well, here [ am in Australia we stay in Sydney . (
Gt the moment, which located in the south-east.
1¥'s just great! There is so many things to do. It
ot night-clubs, restaurants, and there i some
fascinating tourist attractions. | 100k 4 group o
the Sydney Harbour Bridge today, WAch is | |
fantastic, because you can enjoying SOme great | |
views. I've got 4 great group - they are enjoying
the trip, and | think they are liking we as well. ‘
Tomorrow we're flying to Alice Springs and then

to Ayers Rack, whick is lying in the centre of
Australia. The weather are very hot there. fou |
can to do so much in this wonder ful country. Our
broghure is right- Ausiralia offer everything

under the sun!

2ye

l
Angela t..__

R S YA O A S S S D R SoRe=

‘ RS BRE S




Photocopiable ® Oxford University Press 71

et R e Dt B el il e Sl A
2 Communication

A
; Sydney
1 Tell your partner about maximurn temperatures in
the BalearicIslands, % /] Maximurm and minimurn
2 Askyour partner about maximum temperatures in Sydney temperatures / °C
so that you can complete your temperature graph.
3 Repeat the activity for rainfall. s
Balearic Islands s
Month Max temp (°C) Average rainfall (mm) ’
Jan 14 48 & an 't'."M.\r Apr May Jun Ju 'fmg Sep Oct l\av'Drc/
e — . A 33
Mar 17 39
Apr 19 45 i
. i Rainfzll /f mm
May 22 34 120
’7U|'| — 26 20 Wit
Jul 29 F 8o
Aug 29 24 soy
Sep 27 54 4017

QOct 23 86 )

Nov 18 62 o b= ' v - ——
e e Jan Feb Mar Apr May Jun Jul Aug Sep Ot Nov Dec

Dec 15 57

et el ol et

Balearic Islands
1 Askyour partner about maximum temperatures in the Balearic :
Islands, so that you can complete your temperature graph. 11 Maximum and minimum
%3 o = temperatures / °C
2 Tellyour pariner about maximum temperatures in Sydney. |
) bl
3 Repeat the activity for rainfall. i
Sydney S
Month Max temp (°C) Average rainfall (mm) -
Jan o= 103 |
Feb 26 113 5 Jar Feb War Apr '.‘.ay'lu"- Jul '-‘mg'&:olO:'. Nov Dec
Mar 25 134
Apr 22 126 A
) 2
May 19 121 L Rainfall ¥ mm
Jun 17 131 o
Jul 16 101 =k
Aug 18 81 b’
Sep 20 69 F1 i ¢
Oct 22 79 sl
Nov 24 ) 83 ol

Dec 25 78 Jan Feb Mar Apr May Jun 1wl Aug Sep Ocx Nov Dec
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3 Grammar test

1 Look at these answers given by a tour operator at a trade fair. What questions did
the travel agent ask?

1

We specialize in adventure travel.

We offer a wide variety of tours from mountain biking to scuba diving.

No, they’re available to any age group - but the tourists need to be fit.

It's 2 package tour, so everything is included.

We use local hotels, usually three-star,

Standard commission is 15%, but we can negotiate depending on volurne of sales.

2 Which preposition goes with which time phrase: at. for, in, on, or nothing?

Saturday fa.m Christmas the weekend today
10o'clock next week 2008 the winter the evening
breakfast this afternoon along time two weeks three years
14 August  ayear’stime yesterday my birthday 13:00

3 Correct the mistakesin this email from a travel agent to the tour operator
arranging the ‘Glimpse of the Baltics' tour.

e e v e )
lowasianEiE

It was good to meet you at the Fair. | have just a faw questions about
your tour of the Baitics:
1 Does the tour only leave in Friday?
Is it true tha tour lasis on six days?
When arrives the coach at the notel In Vilnius?
What time they sarve dinner?
We lgave the hotel in Vilnius in the morning on 8 a.m. Is that
correct?
How lang it takes from Vilnius to Riga?
What time on the afternoon do we check in to the hotel in Riga?
Does the tour operate on winter as well as summer?
Is there a special tour in Christmas?
10 Do your pricesincrease in next year?

[ LI 7 V]

O o NG
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3 Communication

Group ATour Operators
You are at a trade fair to sell your new tours o travel agents,

Add a third tour to the chart. Be prepared to answer questions about tours from

the travel agents.
Tourl Tour2 Tour3
Location Nepal, Himalayas River Nile, Egypt
Activities Trekking Sightseeing, visiting
pyramids, etc.
Length Three weeks Ten days
Accommodation Lodges and campsites Hotelsand on-board
crulse-ship
Transport Flights toNepal, Flights to Egypt, cruise ship
jeep,and walking on Nile
Price category $ to $5535 $$ 33
Groupdiscount Not available One free place for groups of
eight
Commission payable 15% 20%

At the end, compare the tours you sold.

Group BTravel Agents

You are meeting at a trade fair in arder to plan your programmes for next year. Youare
looking for one more tour to add to your programme, Visit the tour operators and ask
about their tours.

You also want to get high commissions if possible.
As you talk to the Tour Operators, complete this chart. Before you start, think about
the questions you will ask.

EXAMPLES
What's the lacation of your tour? How long is the tour?
What activities do the tourists take part in? Is there a commission payable?

i

Location [

Activities | | |
Length
Eicommodation 7 1

Transport

Price category $t0$555%

Groupdiscount

Commission payable

At the end, compare the tours you chose.
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4 Grammar test

1 Match the questions in A with the answersin B, and then choose the correct word
or phrase for the start of the answer.

A Because / Becauseof /To/For/Incase B
1  Whydo|needavisa? a it'sfull.
2 Whycan'ttsmoke on the plane? b there’sanemergency.
3 Whymust|open my suitcase? c pleasure.
4  Whyshould | listen to the safety d getintothe country.
announcement?
5 Whyis check in taking solong? ¢ astaff shortage.
6 Whycan'tigeton theflight? f it’s not allowed,
7  Whydo you wanl tosee my g adelayinloading the baggage.
boarding card?
8 Whyare you travelling to h you get lost and need to
Brussels? phons me.
9 Whydol needthe phone i asecuritycheck.
number of the hotel?
10  Whyisthe flight late? j checkyou're In the right seat.
Which questionis not asked by a traveller?
2
1 Complete the sentences with the correct tense of the verbin A.
- = A B oo ; international
1 The graph shows that the number of international rise dramatic il ‘ﬁ'%‘:{;ﬁ:l’
arrivals — sInce 1850, 1200 |/
2 From 1950 to 1960 the number of International tourist . grow steady
arrivals . from 30 million to 80 million, 0|
3 Between 1950 and 2000 thefigure increase sharp
by nearly 28-fold. 0
4 |\nthe present day the numberofarrivals . continue dramatic
to grow
5 By2020thefigure 1580 mlllion. be | =

2 What are the adverb forms of the adjectives in B? Insert them in the sentences.
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4 Communication

1 You are taking two trips in the next year. Complete the details in the chart, On each
trip you are taking an unusual object. You can choose from the pictures, or think of

your own if you prefer.
Where from? Destination Purpose Length of stay Unusual object
1 Your home town | NewYork Shopping and One week *
sightseeing ﬁ
2 = I Threeweeks

2 Walk around and ask all the other students in the class about their trips, the
purpose, and the unusual item. Make notes.

Name Where from? ’ Destination ! Purpose Length of stay Unusual object
(and reason)

|

3 When you have finished compare with other students to see if you have the same
answers.

® Who had the most interesting journey?
® Who had the most unusual object?
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5 Grammar test

1 Write the questions on this Initial Enquiry Form. Make sure they agree with the
answers that are given, Some of the questions are ‘open’and some are “closed.,

Fnitlal Enquiry Form
Question Answer

Name What's your name? Jokn Terry

Contact no. 1 | 0796 1313126

Booked with us before 2 es, /-a.rf year .. to Cyprus.

Destination 3 No, we wanted fo try somewhere different:

Type of holiday 4 Beach, relaxation,

Dates 5 Yes, we do. From 17 or 18 June.

Length of stay 6 ) For two weeks.

Sizeof party 7 Just the two of us.

Accommodation type |8 Just & simple hotel near the beach. ‘
e N ——C

2 Lookatwhat five customers in atravel agency say. 4 'Ourcompany has had a very successful year,sowe

Match their wishes and interests with a holiday, and want to celebrate in style. What do you think?’

give advice starting with the words given. 1
av

1 'My husband andTare looking for somewhere quiet

and romantic-but not too expensive - to celebrate

our first wedding anniversary. Any ideas?’

Why
5 ‘We wantto gosomewhere different—outdoors,
exciting, seeing new cultures. What have you got?'
Your

2 ‘We've got three young children, so we want

somewhere where there's plenty for them todo,

and space to play. We like cycling. What can you

suggest?’

How Choose from these haolidays. :
® abeach holiday in the Caribbean
aweekend break in Prague
anadventure holiday trekking inthe Himalayas

3 'Agroup of us are going to university after the a one month ‘Inter-rail holiday travelling around
sumrmer. We want to go away for a fewweeks, see a Europe by train
bitof culture, have a good time, but not spend too aweekend in a five-star hotel in New York

ruch. Any ideas? aweek ina farmhouse in the French countryside

p== ==

a ten-day Mediterranean cruise
a day trip to Disneyland Paris
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5 Communication

Next year,
why not try...,

.. a luxury cruise
in the Caribbean?

2 weeks,

Lanzarote,

self-carering, £ 230

1 week Ma(+a,
half -board £ 190

1 weeks

Brir¥any,

campsite, £ 140

Manager Assistant Manager
Sarah Bowles Grahem Harrison

Chnis
Gilligan

Helen
Faroll

Francis
Smith

adv

Zeala

Comments from
happy customers

Ahulidayoda
hifetime e

I
1
)
1
)
1
I
I
1
L |
1
i
1
1
1
1
)
1
1
1
1
1
I
I
1
i
1
1
1
1
1
1 B
| S
' odve
I
1
]
1
1
1
o
|
1
|
1
1
1
1
1
1
I
]
1
1
i
1
1
1
1
1
1
o

ture spors

i Goto p.66 for instructions

Travel and Tours
is a member of the

National Association

of Travel Agencies

——----—-——---1

I

| [
1
|
- Advice on visa and :
passport applications 1
- Coach tours and trips | 1!
- Foreign currency and ‘ :
traveller's cheques 1
- Hotel bookings ‘ :
- Package holidays I

- Train tickets 1
- Transport information :
- Travel insurance I
I

W SRR SRR R R R R R e .- l— —

I
1
1
[

L

| 1]

l |
I
I

1

TRAVEL& TOURS !
the pleasure isyours
I
1
I

1|
I
I
1
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6 Grammar test

1 Compilete this email from a travel agent to a customer, using the adjectives
in brackets and adding any other words that may be necessary.

Venice-Simplon | Trans-Siberian =l— e
Orlent Express | Express i _ﬂ Elle Edit \dew Insen  Format Yool
From /to |Paristolstanbul | Moscowto Beijing H EJW' H&H%QIE

Time 6days 8 ciays Dear Mr Bavan

Cost 8858 s$ Thank you tar your enquiry about the Orlent Express and
the Trans-Siberian Express. | am attaching some general

LR RS LELS
Comfort information and itineraries for you. The information on the
Trans-Siberlan Expressis ' (complicated) the
2 Usethe timetable Lo correct the false information || information on the Oriant Express, because thera are more
given by a transportofficial. | posshilities. |'ll ry to summarize for you,

Golden Gate Ferry The OEis —__*({expensive) the TSE, even though
T T the journeyis 3 (shor). This is because the OE is
LQM}?‘““'“@ AWW‘ San Francisco | a *(luxurious) tour: the decoration, [umishing, and

b Monday to Friday | standard of service on the OE is much = (good)
: on the TSE. However, many people say that the TSE is
7110 7:40 " {interasting), and that the OE isn't

: 10:10 10:40 — *{exciting) the TSE. But then the TSE isnt
1:100 1:40p £ (comfortabla) the OE. So you can seeif'sa
4100 4:40p difficult choica! However, if you are looking for somewhere to

| celebrate your wedding anniversary, then | would probably
- 7:10p 7:40p recommend the OF, asitis __________#{romantic) the
y TSE, in my opinion.

; Séturday and Sunday :

' 11:50 12:20 Bookingthe OEis 0 (easy) booking the

;2:50‘) 3:20p TSE, and we can qonforyou whenov.el you decide. | would

racommend booking saon, astheOEis ' (busy)

} 5-'_509 . 6:20 7 7 | at the time of year you are interested in,

gNzAne's:““. ; | RS

1 Discounts for seniors availabie

- 2 Bicycles allowed subject to space availability

Passenger guestion ' Transport official | Corrected information _

Example: When does the first ferry leave? ‘ 7:20 No, it doesn . It leaves at 7:10.

1 When does the first ferry arrive at SF? 7:45 7

2 |s that seven days a week? Yes =
3 How frequent are the ferries? Every 2 hours -
4 What time does the last ferry leave? 810 pm 2 ;
5 Can!takemybicycle? No

6 Arethereanydiscounts available? No,there aren't.
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6 Communication

Name two types of Talk aboutthe last Describe the
1 tran thata time yougot ataxd. different ways of
tourist tusetogel getting from your
house to the nearesl
airport.

Give the names of What’s the most Which do you
8 a train company.a 7 unusual type of 6 prefer, travel by
coach company,and an eYer trainor travel by
airline from your coach? Why?
country.

Name three types Which form of
10 of water transport. 1 1 transport is
best for city
sightseeing? Why?

1 Give directions 1 5 ame four 1 4 Talk for 30
to avisitorto [acililies that seconds about
your city who wants to passengers might find your favourite form of

know about the best onacruise ship. transport.
way to get around.

1 7 Where can tourists 1 8 Name three
rent bicycles in Journeys you

your town /city? can take using animals.

Instructions

You need a copy of the beard, a coin, and a marker for each player.

In turn, toss a coin. Tails—move one square. Heads —move two squares.
If a player can't answer aquestion, they miss the next turn.

Players should nol repeat the same answer that another player gave.

The winner Is the first person to reach number 20,

4 Name three people who
work at an airport.

port, which job
| you least like

and why?

1 2 What are the
opposites of
these adjectives: cheap,

safe, comfortable?

their journey.

Describe the
2 0 exact journey
(and transport types)
you would take to get
from where you are

now to your favourite
place in the world,
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7 Grammar test

1 Look at this plan of ‘Camping Bretagne' Complete the gaps with words and phrases

from the box. Some may be needed more than once, some not at ail.

behind between from in infrontof inthe heart of
near nextto on opposite under within
Camping Bretagne * %k %
Campinp Bretagne is locuted i wasy travelling distance of baach
all main access routes, [tisonly5km % the motorway fexit
7). The nearest village is ' walking distance (approx 1 km 'S
_.*the entrance), The campsite is situated 5 the AB Freld 1 Feld 2
beach and set —_?beautiful woodlands and gardens. A‘ A‘ $
The campsite has facilities for tents, fixed caravans A‘
and camper vans, and motorhomes. The tents are the ' i) @' [ 3
heach, und the caravans and camper vans aresel, —__F ‘g}% Flaid 4
m& *

pleasant woodland surroundings. Shower blocks are situated

o the four fields. There are shops on the right hand side of
the entrance, it the
shaps there is a café and restaurant. There is a large swimming pool
2the complex,

v the reception area, and

and children's playground

étm‘;*%m‘m-

2 Complete these questions asked by the reservations clerk at a hotel.

What type ! Adouble ensuite
2 Whenwould = ?  From15to17January
3 How _? Bycreditcard
4 What's ? JPGarcia
5 How ? G-A-RC-I-A
6 What's ? September 2010

The Hotel Metropolitan has been renovated. Look at the plan of the new hotel.
Amend the description below, which comes from an old brochure.

Hotel Metropolitan

stalrs 20 guest
roams

As you enter the hotel you will find the
Reception on your right. Behind the
reception desk are administration offices.
On the left hand side as you enter thereis a
large office and next w it, a little further on,
a smaller office. Just beyond this, after a
gmall deorway that leads to the indoor and
outdoor gardens and the car park, is
another office. Opposite the main entrance
are the lifts and stairs that will take you L
the guest rooms. As you stand at. the
reception desk and look to your left, you
will see the restaurant and behind, a little
further down the corridor, is the bar.

o M=

ENTRANCE
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s B
1 communlcatlon i Goto p.66 for instructions

A
k-------------------—---1----.--------------------
Holiday InnWall Street $$$$ ; StRegis NewYork $$488$
In the heart of the financial district, thisis NY's maost I One of NY’s most luxuricus hotels. Situated in the heart

technologically advanced hotal, Dasigned for the of the theater district, and decorated with fabulous

business travellar, carpets, paintings, and chandeliers.

e Dde e mrtEle S
-0 O @ Lk 'cod @ ie M~

------——----------—-----J----——--------——-------—

Hotel Chelsea $5S ! plaza Hotel $$S9$

Hotel where many famous artists and musicians have Probably NY's most famous hatel in NY's most famous
stayed, from Bob Dylan 1o SidVicious. Decorated in locstion — 5th Avanue. Featured in many Hallywood
an unusual and behemian style. films. Great lacation for shopping.

s meftalde-
o1 S ek

Coney Island Beach Resort $$$8$

Right on the beach, but close 1o the subway and access to
downtown NY, Lots 1o do for all the famuily and good value

itk @ E O A
O == 5 '@ B

Chelsea International Hostel $S

Private raoms with basic facilities. Communal kitchens
and TV lounges. Fashionable cantral location.
CJ

-----‘—-—-—--

o R S R R R S AR

Group of friends on a pre-Christmas shopping trip

o Near the shops and city center

e Alsowant to do some sighiseeing

® Reasonable budget, but cheaper accommadation will
mean more for shopping

Business person

o Near ity center. Financial district if possiole
o Luxury, in order to impress clients

® Prica nota problem

e Would like & pocl or sauna

- emfen e - - - -

Family: mum, dad, and two children (aged 9 and 13)

e Want to sae the famous sights, butwould alse like to
have things for tha kids to do

e Nolning 100 expensive

Couple celebrating wedding anniversary

o Silverwedding (25 years) so want something a bit special
e Enjoy cultural events and dancing

@ Price not too much of a problem if it's good quality

Company |coking for a good hotel ta send three of their
pest employees (and panners) as areward for excellent
service. (You decide what type of company.]
e Price nota big problem - they're worth it!

Group of three students

e Interested in music and the club scene, but would
also like 1o get to the beach and do a bit of sheoping

e Don't have much monay

1
I
I
1
I
—----——---------------—-L-----------—-----------
I
I
1
I
I
I

--------------------—-—-L-----------------------
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8 Grammar test

1 Choose the correct word or words to complete the memo from the Managing
Director of a Tour Operator corapany to her staff.

Memo to staff:

As | am sure you are aware, this year's flgures have oeen
disappointing. Our campaigns, mainlky gear / geared / hope |
hoped * to the adult and senior markets, have not been successtul,
Next year we are hope f hope 1o { hoping / hoping 2 intrease
business significantly. We are going o gear / gearing | ler { Jetting*
our marketing carmpaign to { towards { = * the youth market, | will
let | letting® you know the details soon,

| gear ! hope ! let & you can see the importance of tis new
direction. I you have any questions, please gear / hope { fet” me
knowve

Sandra Lukas
MD

P R TP T ey ——

2 Change the adjective in brackets into a superlative and then complete the sentence

for yourself.

1 The — {old)building I've visited is

2 The — (cheap)hotelin my town is probably

3 The ____ (new)hotelinmy townis

4 The —___ (beautiful) beachI've beentois

5 The — {big)airportI've beentois .

6 The_________ (expensive)resortin my country is probably
7 The ______ (small)roomI've stayed inwas in

3 Changethe adjectives in 2 to one of the alternatives in the box.

economical luxurious modern gorgeous
historic tiny large
4 Correct the mistakes in these marketing slogans.
Letus to help you relax, Caribbean-style.
Forone of the most exciting experiences of you life, come to China.
Book with e-line: nothing could be more easy.

Stay at the most luxury hotel on the Costa Brava,

1

2

3

4 Tom'staxis; we're geared meeting your needs.

5

6 Hire the Minimax— the bigest small car on the market.
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i
Inflatable pillow, mask,and ! Portable waste disposal unit. 1 Audio language course

comfort pack for air travel (you decide which language)

Ideal for the ‘green’tourist

[
Mobile phone conversion 1 A pair of binoculars
kit, so you can phone
internationally easily

———————— --------F---------------

International coach voucher, ' Insurance service,in case
giving 100 km free travelon ; you have cash or goods
coaches in any country ! stolenorlost

Fast check-in pass to help you
get through airports quickly

Two weeks'supply of the I Currency converter. It Personal security kit
food or drink you will miss : calculates the exchange rate | (whistle, defence spray, etc.)

most when travelling I quickly

1--——-—--

1
1
1
1
1
1
1
1
1
1
I
1
I
1

4

R e R M R e . L ----- - -
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9 Grammar test

Spend time away from my boyfriend

1 AnitaRauchisaflightattendant. Look at the Yicacal
Goteipterestingeities
list of things she likes and dislikes about her @ RS
job. Write eight sentences. Jf Work with great colleagues
EXAMPLE Stay In nice hotels
Ireally love going to interesting cities. @ Givé the safety demonstration
1 3
2 @ Wear a uniform
3 —
4 ® Serve food
5 J; Work aonlong-haul flights
6
7 ® Deal with difficult passengers
8

2 Write the questions - direct and indirect - from the questionnaire prompts.

Questionnaire Direct question indirect question
1 Age? Howald are you? V Would you mind telling me
how old you are?
2 Travellingalone? Are—you?aveﬂing albne? Couldyou tell me if you are
traveliing alone?
3 Occupatiron? Can..
4 Destination? Would ... =
5 Reason forjourney? Could.., i
6 Airline? Can.. =
7 Llength of flight? Would ... -
8 First time wilth this airline? Could... o
9 Frequent flyer? Can.. B
10 Lkeflyingingeneral? Would ... g
11 loinour Frequent Flyer Programme? Could...
12 Give me your email address? Can ..

3 Match the advice about conducting questionnaires in A to the statements and
questionsin B.

A B8

1 Be palitewhen you get the person’s attention.

2 Saywhat the questionnaireis about. b Really? That's interesting.

3 Ask permission before you ask any questions.

4 Tellthe person how long the interview will last.

5 Beinterested in what the personis saying.

& Thankthe personat theend.

a Many thanks for giving me your time.

¢ Thiswill only take five minutes.

d Excuse me,madam.| wonder ifl could trouble you for amoment?

e I'm daing a survey about air travel.

f Wouldyoumind if | asked you some questions?



L woser :
BA LHR London
B (MAD |Madid
a low  pais
Az Rom  lRome
A INYC NewYork
A o |oode
oF sy isydney

-------------------------------------------------
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10 Grammar test

1 Read this background information ona tour company.
Put the verbsin the correct tense, Present Perfect or
Past Simple. See Lhe example.

2 Write the dialogue using the prompts given.

A ever /water-skiing?
B ne

A ever / windsurfing?
B yes

A when?

B last year

A where?

B Greece

A likeit?

B yes

Access Abroad

Access Abroad was (be) origmally calied Tour-ability It

! (start) in 1970, and ? (be) one of
the first companies in the UK to spectalize in tour packages
for groups with gisabilities. Since those early days the
company 4 (grow). Dnginally tours only

' (g0) to Switzerland. but now Access Abroad
arranges tours throughout the world Recent lours

: {include) trips to France Belgium, Canada,
Spain, and the Czech Republic,

Client comment! T go every year with Access Abroud,

andl ¥ {Have) Some umozing experiences.
7 fwisit) Canada and Spain

Next year? Who knows whore!”

Lastvear] .

3 Choose the correct word to complete this description of a special holiday.

A gastronomic week in France

1 The week is/ are organized by one of France’s leading tour operators.

e

France.

This region of France boasts / presents some of the most beautiful countryside in

The holiday offers { consists of accormmodation on a working farm.

You have / are taught by expert local chefs.
You can / need learm how to create delicious dishes.

3
4
5
6 Youcan/must meet people with similar Interests.
7 Depart ! Start any Saturday in August.

8

Book quickly / early because places are limited,

& Write sentences about an action and adventure tour of Costa Rica,

EXAMPLE

Action Costa Rica - perfect holiday for the adventure traveller
Action Costa Rica offers the perfect holiday for the adventure traveller.

looked after by experienced guides
learn new skills

taught by experts
book for the thrill of a lifetime

1
2
3
-
5
6

comhine white-water rafting with mountain biking

Costa Rica—some of the world’s most exciting landscapes
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A Action and adventure B Nature and ecology

Bungee-jumping in New Zealand Stay on a working farm in Spain

Reasons in favour: Reasons in favour;

--------—---------------T----—-—----------——-----

C Culture and heritage I D Escapeand enlightenment

Health spa in South Africa with meditation classes
and yoga

Tour the castles of Scotland and visit the Edinburgh
Arts Festival

Reasons in favour: Reasons in favour:

-----------------------—1--------—---------------
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11 Grammar test

1 Which four of these if clauses are correct?
1 Ifyou fly toParis ...
2 If you will fly to Paris ..
3 If you're flying to Paris ...
2 Which endings are possible in First Conditional sentences?
.. yournight get there before lunch.

a

b
C
d.
=

.. you must have a ticket. f
... could you do me a favour? 8
.. you can get there beforelunch.  h
you'll get there quicker, i
... you had tohave a ticket. j

4 1f you have flown to Paris ...
5 Ifyou're going tofly toParis...
6 If you would fly toParis ..,

.. you should ask for a window seat.

more flights.

.. you'll already know how quick it is.
.. you would be there quicker.

gowith Air France —they have

3 Which of the four if clauses in 1 can go with the endings in 22 There will usually be
more than one possibility.

4 Put the verb forms in A in the correct place in the sentences in B. The verb forms are
notinthe right order,

A

B

1 can, meet,work

W ohs Ww

o |

can, stay, work

expect to, must, work, work

If you in & hetel you lots of people,
=if you work in a hotel, you can meet lots of people,

If you after midnight you in one of the guesl rooms,

If you in a hotel you shifts,

ask,don’t know, works

can't,come, must, phone

If you how something please your supervisor,

If you to work you before 8am,

are, asked to, have to, wear, will, work

If you on the front desk you a uniform,

§ Make sentences beginning with if. Choose from the boxes.

if

1 you |ose your passport

2 you need a doctor

3 you're travelling to the US,

| 4 youtell the porter your room number

5 youdon’t bookin advance

6 you'rewarried about security

a he'll bring your suitcase to your room,

b doyou want to take out some insurance?

¢ you must report it immediately.

d we cannot guarantee a ticket.

e call reception,

f youmay need avisa,
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11 Communication

This is a race against time! You have to get the reservation data for joumneys that your
classmates are taking as quickly as possible,

1 Complete the information for yourself in the column below (you don't have to use

real data).
Example You
From /to London to New York [ |
Dates ) 15 Jan [ =
| Flight number AACOG , ]
Departure time 11.00 | |
Arrival time 1800 [ |
Total cost $325 | |
Credit card number 4417 89600072 1234 | |
Expiry date 05/2012 | |
Email address pwallis@newhouse.com | -
Contact phone no. 0774 362 486 =

2 Stand up and move round the class as quickly as possible gathering the
information on four other students and completing the blank chart. Make sure you
get the information accurately, and that you give your information to others
clearly, You MUST NOT show your data to the others,

Passenger1 Passenger2 Passenger3 Passenger 4

From/to

Dates

Flight number

Departure time

Arrival time

Total cost

Credit card number

E?piry date ,

Email address

Contact phone no. [

3 When you have got the information for four passengers, shout Stop! as loudly as
possible. Read the information back to the class - the four passengers must
confirm that you have got it correctly. If not, the activity continues until the next
person shouts ‘Stop!’
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12 Grammar test

1 Putthesentences in this dialogue between a passenger and an airport official in
the correct order,

a I'mwaitingfor them to announce f Certainly sir. How can T help?
the gate for the Atlanta flight.Can g Yes,|think so. Do you know if
you find out what’s happening? there's a problem?

b Ohno,sir. They're going to h You're welcome.
announce itin five minutes and | Tankven fvewesuld
there won't be adelay. FORLT ‘

¢ Excuseme.1wonderifyou could j I'msurethere’s no problem,sir.But

: let me just check for you.
helpme?z ; : -
d Yes,of course, The Atlanta flight? Lsee.Is that gaingtomakeit late?
That's AA140. 1 OK,I've checked. There wasa

e That's good. Thank you very much problemloading the baggage:

for your help.
2 Put the wordsin boxes in the correct order to make responses to the requests. Add
punctuation and capital letters where necessary.

EXAMPLE
Could I ask you something?

| how-help-canI-certainly Certainly. How can I help?

1 Canwe havea wheelchair for my mother? 3 lsit possible to have a seat with extra legroom?
| Ill - of course - wait here - get you one—and | Pll - not sure - check - have to-I'm
2 Could we getonan earlier flight? B 4 Can’tyoudo things a bit quicker?
‘ but—sorry-allthe flights— I'm —are full have to—we - afraid - I'm— procedures - foliow |

3 Complete the sentences said by airport officlals for the fellowing signs.
exampLE Don't  Don'tsmoke herel

1 I'msorry -

If

»~

Can

E]
4 I'msorry

5 Could
6 Don't
7
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First Class
(]_A Name three jobs in alr | [ 1B What is the difference ’ic Talk about three | (1D Whatis the website
between travel agents things you are goou at. of the national tourist 1A |1B ic 1D
J and taur operators? office in your country? J At e

“ \ \ J o\

(ZA Give three adjectives || 2B Think of three tourist (2C Describe the i (2D Descrive places in l 28 |28 | ‘l2c lzp =
that can be used to destinations beginning geographical features of a your clty where tourists 2 S i'; RIS _1.-,": N
describe beaches. with 'G". J foreign country. can eat typical food, J : NSRS

St <\ \ y, [ ] SRR

4 TN 3A |38 3C |3D : |

rsA What does wﬂo.lc—salerw 3B What are the four 3C Useatime expression| | 3D Name two tour ] T S e
mean? components of a with each of these ogerators based in | PR

package tour? prepasitions: at. for, in, on. Ly«)urcountry. Sar A R ATy

\ p1e ReE=2) D, ) | 4m s R SOS S

Business Class e

/ N =) s ) S AN e R
AA Wnat does VPR stand || 4B Name the three 4.C Describa current 4D Wnat are the main / [ l J
for? malin categories used to rends in booking package | | reasons why tourists 1AA |48 AC 14D Josved

L ) describe reasons for traveLJ holidays. visit your town or city?

- .

— ™ 7 — f e - ~odg | S
S A Use the words sell, 5B Name six services rsc Give adyvlca o a ] 5D Suggest one way in fisa [s8 [ |sec fsp i
sales, and sold in three that a travel agency visitor to your town or city which a local travel agent g s
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Unit1

wear a uniform.

to workas part of ateam,
speaking on the telephone.
touseacomputer.

to work long hours.

work {on) the night shift.

work at the hotel on the beach.

Are you able to work as part of a team?

Are you good at speaking on the telephone?
Do you know how to use a computer?

Are youwilling to work long hours?

have to wear a uniform?
do you have to work (on) the night shift?
do you work at the hotelon the beach?

(SRS R~ NN =NV, N - AU V- I C R B+ NV U S R o

[n the morning I usually work at the airport
check-in desk, but this week I'm going to the gym,
Forlunch I usually eat in the staff canteen, but this
week I'm eating with friends or family.

3 Intheafternoon | sometimesworkin the
departure lounge, but this week I'm going
shopping.

4 Inthe eveninglusually watch TV, but this week
I'm going out with friends,

5 WhenIwork I aiways goto bed at 10 p.m,, but this

week I'm going to bed at midnight.

L]

Unit 2

11s 6 is 11 are

2 is 7 Is 12 hasgot
C 8 is 13 are

4 hasgot 9 hasgot 14 are

5 - 10 are 15 are

1 Whereis Canada located?

2 Whatisthe population of Canada?

3 What is the climate like?

4 What attractions are there?

5 Where are the cities located?
6 How many visitors are there every year?

HiJulle

Well, here I am in Australia. We sty are staying in
Sydney at the moment, which islocated in the south-
east. It's just great! There is are so many things to do.
It's got nightclubs, restaurants, and there #sare some
fascinating tourist attractions. Itook a group tothe
Sydney Harbour Bridge today, which is fantastic,
because you can erjeyng enjoy some great views,
I've got a great group — they are enjoying the trip,and
1think they arediléng like me as well. Tomorrow
we're flying to Alice Springs and then to Ayers Rock,
which isdng lies in the centre of Australia. The
weather aze [s very hot there. You can e do so much
in this wonderful country. Our brochure is right:
Australia effes offers everything under the sun!

Bye
Angela

Possible answers

What do you specialize in?

What type of tours do you offer?

Are they only available to young people?
What's included in the price?

What type of hotels do you use?

What is the commission rate?

oWV B W N
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at

for in

Christmas
theweekend
B a.m,

10

alongtime 2008
the winter

two weeks
the evening

three years
o'clock ayear'stime

breakfast
13.00

on

(no preposition)

Saturday
14 August
my birthday

today

next week
this afternoon
yesterday

Does the tour only leave #on Friday?
Is it true the tour lasts er for six days?

When agsves does the coach armive at the hotelin
Vilnius?

What time do they serve dinner?

We leave the hotel in Vilnius inthe morning sr af
8 a.m.Is that correct?

How long does it tadees take from Vilnius to Riga?

What time e# in the afternoon do we check in to
the hotelin Riga?

Does the tour operate ea in winter as well as
summer?

isthere aspecial tour #s at Christmas?
Do your prices increase ## next year?

Unit 4

¥l
2

3
4
5
6
7
8
9

10

d Toget intothe country,

f Becauseit’snotallowed.

1 Fora security check.

b Incasethere's an emergency.

e Because of a staff shortage.

a Because it's full.

j Tocheck you'reintheright seat.

¢ For pleasure.

h Incase youget lost and need to phone me.
g Because ofadelay inloading the baggage.

Queslion 8 is not asked by a traveller.

The graph shows that the number of international
arrivals has risen dramatically since 1950,

From 19850 to 1960 the number of international
tourist arrivals grew steadily from 30 million to
80 million.

Between 1950 and 2000 the figure increased
sharply by nearly 28-fold.

In the present day the number of arrivalsis
continuing to grow dramatically.

By 2020 the figure will be 1580 million.

Unit5

Possible answers

00 N O W & W N e

What's your phone number?

Have you booked with us before?

Do you want to go to Cyprus again?

What type of holiday are you looking for?

Do you know when you want to go?

How long do you want to stay?

How many of you are in the party?

What type of accommodation are you looking for?

Possible answers

1
2

Why don't you go for a weekend break in Prague?
How about going for a week in a farmhouse in the
French countryside?

If lwere you,l'd go for a one month ‘Inter-rail’
holiday travelling around Europe by train,

Have you thought of going for a weekend in a five-
star hotel in New York?

Your best option s to go for an adventure holiday
trekking in the Himalayas.

Unit 6

ES oouwonuwus wne

more complicated than
more expensive than
shorter

more luxurious
better than

more interesting
asexcitingas

as comfortable as
more romantic than
easierthan

busier
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No, it doesn't. It arrives at 7.40.

No, it isn't. It's five days a week.

No, they're not, They're every three hours.
No, it doesn’t. It leaves at 7.10 p.m.

Yes, you can - subject to space availability.
Yes, there are—for seniors.

S W

Unit7
within

from

within

from

near

in

near / nextio
in

between
opposite / nextto
behind

in the heart of

ossible answers
What type of room would youlike?
When would you want to stay?
How would you like {o pay?
What's the name on the card?
How do you spell the last name?
What's the expiry date?

As you enter the hotel you will find the Reception on

your right. Behind the reception desk are
administration offices. On the left hand side as you
enter there is-adasgeoffice are some boutiques and
next toit them, a little further on, asmaleseficea
gym.lust beyond this, after a small doorway that
leads to theindesrandoutdesreardens the outdoor
swimming pool and showers and sauna, and the car
park, is anetheroffice the Internet room. Opposite
the main entrance are the lifts and stairs that will
take you to the guest rooms. As you stand at the
reception desk and look to your left, you will see the
Festaurant conference rooms and behind, alittle
further down the corridor, is the ba¥ restaurant.

Unit8

11

N

N H N v s WwN e NS W R N0y w

geared
heping to

gear

to/ towards
let

hope

let

oldest
cheapest
newest

most beautiful
biggest

most expensive
smallest

most historic

most economical

most modemn

most gorgeous

largest

most lwaurious

tiniest

Let us to help you relax, Caribbean-style,

Forone of the most exciting experiences of your
life, come to China.

Book with e-line: nothing could be sere-easy
easier.

4 Tom'staxis:we're geared to meeting your needs.

Stay at the most kwessy luxurious hotel on the
Costa Brava.

Hire the Minimax — the bigest biggest small caron
the market.

Unit9

00 N0 N s W N

1 |love working with great colleagues.

| like staying in nice hotels,

I quite like giving the safety demonstration,

I don’t mind wearing a uniform.

I don'tlike serving food.

Ireally don't like working on long-haul flights.
1 hate spending time away from my boyfriend.
1eally hate dealing with difficult passengers,
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2 Possibleanswers

Questionnaire Direct question Indirect question

1 Age? How old are you? Wouid you mind telling me how old you are?

2 Travelling alone? Are you travelling alore? Could you tell me ifyou are travelling alone?

3 Occupation? What's your job / occupation? Can you tell me your job / occupation?

4 Destination? Where are you going? Wauld you mind telling me where you are going?

5 Reason for journey? What's the reason for your journey? Could you tell me the reason for your journey?

6 Airline? _ Which airline are you flying with?  Can lask you which airline you are flying with?

7 Length of flight? How long is the flight? Would you mind telling me how long the flight is?

8 First time with thisairline? isthisyour first time with this Could you tell me if thisis your first time with this
airline? airline?

9 Frequent flyer? Are you a frequent Tlyer? Can laskyou ifyou are afrequent flyer?
Or:Have you flown many times Qr: Can | ask you if you have flown many times
before? belore?

10 Like flying in general? Do you like flying? Would you mind telling me if you like flying?

11 loin our Frequent Would you like to join our Frequent  Could you tell me if you would like to join our

Flyer Programme? Flyer Programme? Frequent Flyer Programme?

12 Give me your email What's your email address? Canlaskyou what your email addressis?

address?

3 1d2¢31f4¢c¢5b. 62 31
2 hoasts
°
Unit10 3 ‘offers
4
1 1 started e
5 can
2 was
6 can
3 has grown
7 Depart
4 went a !
ear
S haveincluded y
& havelind 4 1 Costa Rl(.;a bgasts some of the world's most
iti X

7 visited exciting landscapes ' ‘

2 You are looked after by experienced guides.
2 A Have youever been water-skiing? S )

B No,Thavent, 4 Youcan combine white-water rafting with

A Have you ever been windsurfing? mountain biking,

B Yes,Ihave. 5 Youare taught by experts.

A Whendid you go? 6 Bookearly (ornow) for the thrill of a lifetime.

B lastyear (or:lwentlast year)

A Wheredid yougo?

B Greece, (or: 1 went to Greece.)

A Did youlikeit?

B Yes,Idid.
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1
2
3

4

Unit

1,3, 4.5

a,b,c,d, fig h,j

1,3, ands:a, b, ¢, d, f, g ]

4h

2 If youwork after midnight, you can stay in one of
the guest rooms.

3 If youwork in a hotel, you must expect to work
shifts,

4 If you don't know how something works, please
ask your supervisor,

5 If you can't come to work, youmust phone before
8am.

6 If youareasked towork on the front desk, you
will have to wear a uniform,

lc, 2e,3f 43, 5d 6b

Unit 12

lc, 2f 3a,4d,5g 6, 74 8],

9k 10b, 11e 12h

1 Ofcourse Wait here and I'll get you one.
2 I'msorry,butall the flights are full

3 I'mnotsure.l'll have to check.

4 ['mafraid we have tofollow procedures.

Possible answers
1 I'msorry,but can you take off your shoes?

2 If you have aluggage trolley, you must leave it
here.

Can you turn off your mobile phone, please?
I'm sorry, but you can't use your laptop.
Could you stand behind the line, please?
Don't bring any food or drink.

~N o wv e W

If you don’t have a ticket, you can’tenter.
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